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(Part A) oo
Research Methodology

Ut/ (Core Elements) ~t#($sLkZ (Dissertation)d_ 5+
‘(Data Analysis),f.“b/:vf (Data Collection) bt/ Zls*¢ (Introduction) <5 (A
(Conclusions and Recommendations) c,Li/L&w!éL";
¢ (Literature Review) »#l§—> ¢ (Data Gathered) 3+ ¢ (Executive Summary) LK (B
(Bibliography) <" ¢ (Conclusions) éll'
(References) < bJi# ¢ (Analysis) ,f.“ ¢ (Research Data) ;Vﬁg ¢ (Research Plan) ,.r‘;‘ ng (c
¢ (Research Methodology) /6~ )LJ? ¢ (Literature Review) »# 6 ¢ (Introduction) /& (D

(Discussion of Results) JL}JJL;/?@D

?‘aUfc;ui",}:;‘g/p(Comprehensive Source).#/3& s« —§ (Population Data), sl §:LT
(Census)d/bép/ (A

(National Sample Surveys)g;/;/d;’" (B

(Demographic Health Surveys);;/icf&pﬁ (c

(National Family Health Surveys);;/é‘.ﬁ&‘?d} (D

_‘gu.?}cu)/b(!f:’.@,/ U~ (Experimental Research)&z";&gf

(Observation)ssl:+ (B (Controlling)t./Js 2 (A

(Manipulation and replication)ﬂ:'dff’;'/;? (D (Reference collection)J!#s.28 (C

e b2 L (Factor Analysis), 7 &

L FE 3 nd (variables) =12 (B L L5 JE (hypotheses) &5 (A

iié’fd/u&miwf‘ﬁ (D iééfowwhéaﬂ) (c
Jjéé_/uyd%;lffb/(Research Pr0b|em)£(}§;Llf-JL/ﬂ’}g’ﬁdﬁgO:jﬁ” KO:";

_‘at',mguu:

(Causal) =% (B (Marketing) /L (A

(Descriptive) §'15s (D (Exploratory) 5% (C
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_‘aCJ:Lg gfbgdf:ﬂdﬁ?uyﬁfg;;v (Secondary data)sl»*$5 ¢
(Collective) $&I (B (Tertiary)$s3/ (A
(Primary) stk (D (Research) (& (C

10 S somaense gt & w(Basic Sections)e kL (Research Proposal)z | &

(Research Questionnaire and Methodology). 6y /Abtdvgﬁ (A
(Research proposal and bibliography)oym;!zfgﬁ (B
(Research method and schedule)oﬁ‘;u!(@uw/{&? (c
(Research question and bibliography)oymﬂdim}?; (D

events, )JL%):‘:&Ub:;?icaL;Z"bi.,./ﬁ‘(characteristics)cagar‘;gL}”.gc;uﬁ(terms)olpﬂbfl@/d;uﬁdj
_‘gﬁ/gfug/?ubi(objects, conditions, situations

(Definition)— ” (B (Construct).‘f;"'/ (A
(Variable) 2> (D (Concept)#? (C

_gbfdfl;/&?ﬁl@ u.‘.'d:)',?/ﬁ
J:.‘ﬂ:f (Research process) Ji&%‘; (B ug/?»bfuwﬁ»ﬁ; (A

WU~k (Ambiguous) ﬁ'{géﬁ' (D (Planning)d/h,y‘:”g}‘(&flzﬁ(}? (c

:‘aL"/uy. /:«l/‘lé_l;é_n/?/f:‘;/»é(variabIe)/f‘:‘ug:;aiu’z(Research Studies)awwggf
(Applied research) <3161 (B (Causal research) %2 (A

(Exploratory research) 2 [}lﬁ;g (D (Conclusive research) 2 L(C

:‘aL"/(research)&zfycu’l&ég,fu@fjtK(Business Organization)ff}d/guﬁfr

(Pricing)d.‘.’jgu}f:" (B (Product){ #<*(A
Lo (D (Promotion){,s /(C

?‘au.?} (step) L LIt (Problem Identification Process)dj <3 /éﬁ&tfgf&*u{cuﬁj FEVS
»# L6 (Literature) —slss25* (B ey (Subject Experts) ¢ b éler (A
Silddde A6 (D 3R EsLAE (C
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L JrZ (research objectives) 4= G- (5557 (formal document) st~ Ll el
-‘L&//ﬂf(outcomes) éc-é;»iy,ww’qs

(Research proposal)zf"d/[}? (B (Research design)J’z:”(}?; (A
(Research report)_)’«/{/(}? (D (Research hypotheses)e (s~ (C

?‘Luﬁ}(sampling frame) (% 265J Lor U S o

(Subscribers) J/'/@”@Auﬁd}g/’ﬁu&y (B Mj@/"uﬁ}aui’(Constituency) ﬁo/ (A
IS Ws 2t Gni g (C

,Vr?'lzgfu/&wsocu&gﬁwoéuﬁud&iuf (D

:‘aL"lgw/(subset)&{./K(population)d;g!'f

(sampling unit)y k< (B (Element) #* (A
(Sampling frame)( 26552+ (D (Sample)=s (C
e Ji G T UL 2151 16-20: JL-10-15
(Exclusive class interval) 155420, (B (Inclusive class interval)d;j«'lwﬁm’ﬁl (A
u:@/cuﬁuw,w (D (Class interval) s #1186 (C
e S e s e P G L e nbax(Scale) I
(Ordinal Scale)JiC'(la (B (Ranking Scale)d:c'd/&.,?u (A
(Ratio Scale)J:c l—t (D (Arbitrary Scale)J:"/’ IS4l (C

:q/d}@gfvj’/“ é‘uﬁ(stage of sampling)& L $il-2s’
A ey vty A () eck i A (D o s UL TGN E16E AL SiL2r (D) (A

u%i”zfy’vu@{(v)

G AL St GO A iy B GiD ok B (iDer s ST (B
S (V)

ol S TGV 857 B GiD LA oy S GD B2 AL Sz (D (C
ek A (v)

LA ey (V) 2ok A GiD e s SOV TGD ¥ 7 5D (D
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= LU L/di‘/bl'd;d/ﬁg'zﬁ J’?L/’l}g‘zf(Number of Participants)s b//:'wi‘*ii(study);ilb‘

BV EIei
(Sampling)$il-<+ (B (Research Design)/G& (A
(Random assignment)ﬂ;ﬁ;,f}; (D (Data collection)t./ &bl (C

f<_/(abbreviation).- 15§ (ANOVA)s !

(Analysis of variation), 77 §/*%s (B (Analysis of variance), 7 K™ (A
(None of these)uﬁ;d”:éfc;ui’u' (D (Analysis of variant)de&{; (c

- (b/ﬂic;b/b/( Researcher)[}yc; S o

ST b i S )16 & (B t./14 (Specific Problem) &+ %< (A
e PE L B0 (D LSS S A (C
_‘adu/t/’/ (interpret)@'/‘“ul 15 S (research data) sl &‘?5

(Data Analysis), 7 61 (B (To Conclude)t/ 15 (A

(To Observe)t/ostz (D “/f“u((Findings) o (c

e e bR AL P L D L JE S Sl e

(Research Hypothesis)e Loy 4 (B (Research Problem)J&+6 0% (A
(Research Data);lf(}f; (D (Research Design) /1 “;(}3’5 (c

— bl s3I L6 iaﬁ&y(Literature)b/;luﬁf/?/?(lo

(Secondary)$#¢ (B (Primary)d A1, (A
(Ready-made)s+>* (D (Tertiary)§2 (C
_‘aL"n;/,L*(expensive)éffL‘/Zf < UL Us(Time and Money) fusl=s
(Secondary Data)si»*$#¢ (B (Ready-made data)sis s> (A
(Tertiary data)sis§ %7 (D (Primary data)si»$ 41, (C

e b Ut Pl Ui L il s A ST Ut i

(Attitude Scales)g_}:c!fz?é! (B (Rating Scales)g}:c!...@/ (A
(Graphic Scales)‘_}:‘;uﬁ!}; (D (Discrete Scales)g_}:c'q/cf (c
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e Ufr_uﬁ‘j 5@/:(,«'51% L5 T8 /"!/ (Research Process)J{’éf, /&5’2
S (Sources) éusﬂiédlt‘ﬁd/wggg (A

(Survey of related literature)es s3> (B

(Identification of problem)t/d,ct‘ﬁd/,l’/‘ (c

Jid (solution) SL & (D

R Jjb/,uéé (Formulation of Hypothesis)“"g)’@‘gf&;/”’wf.@,/éﬁfj
(Data Analysis),fbﬁir (B LK (Objectives) +#G+(A

(Data Collection)t./ s (D — 516 (Research Tools) =TE(C

> sl e (Questionnaire ) 1y

(Measurement Technique)ﬂg{u&j@ (B (Research method) 262 (A

(Data analysis technique)..{fg;;f:lr (D (Tool for Data Collection)J 762/l (C

?‘auféi«ufc;uﬁd:‘,y,wuﬁ;/gﬁ(e—journals) ﬁ"}.dl
G LaE s L U8 (B e SR LU A IFI S (A
s et 76 (D cebndeddhlbestif U2 (C

¢/ (major attribute)did"/.c;./gf( Correlation Analysis)dfu%&//

(Difference) U/ ol =12 (B Il (Variables) w12 (A
(Variations)e | Fulnd =12 (D (Regression) e uand el (C

e L"Lgle??’c 1y (features)ayy‘}f;’/c;uﬁj 5ouxr e (Qualitative Research)&z"; Sl
l:/b"fbvcugfaﬂ (A

UG er 5L S Sil-o’ (Probability) J&1(B

LS vzl 5L (Bvidence) U b sHifi(C
t/&q;!/ag/5£aﬁ(80hematic) ..,@‘Ccﬂuﬂfb;li’(D

Sl pUie it sod L& br ZTH Research) (%

o8 (8 e A (A
JE e, ¥ (D L6 A ALt (C
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‘e M»(statement)uyl.ﬁ/a;ui’ S 3ot (context) FEL (Testing of Hypotheses)élgd/ Urs A
‘LC’C Lgd/ ébd/ (Alternative Hypothesis)< s A s~ (A

LaCJ:Lgy;fjb/(Null Hypothesis).b/é”J;J/ (B

‘a&%d/étgd/uﬁ;ﬁuij;(Alternative and NU“)J':/)’L)JL;' (c
‘gé’ctgd/uﬁ;étgd/uﬁ;/”ui;;(Alternative and NU“)JEA'JJL;‘" (D

?‘ggtg&g(Type—l error)(fﬁg}/l—gwﬁ@ujawd’.ﬁ;

Ut & bre(AccepJizal £ sk (Null Hypothesis)&:/”dg (A
_uga",lgn(Reject))}/‘)ﬁ;géé_ng(Null Hypothesis)& s #*f (B
Ut L loses e Loy U s (C

ufé;@,uﬁugg;ﬂ (D

=92 (ffc; S e Ul il S 35 & (Research and Development) &ictsd 21 & 2
?‘aéz;é_liéuyw(reasons)

e bt Sl § 70U it 2 (A

‘at'/gbblu:/.kv‘éd/})é:uﬁu:ua&;{é}f};’@/./ (B

LIS I Bl S szt Mgk i 20 (C

Pl (D

-L"/u.?;yLb;J(Characteristics)c«yﬁp(&:} ........................ =SS o
‘agnf}”'&? (B ‘Q&Muj;(PaSSiVG)}.‘I‘”&L}? (A

‘abnuff&/&? (D 9&nuf&%w&/&§3 (c
?Cﬁlgy/u.?;(uuﬁaula;/w’/(Conclusions/Findings)éD/(Lf"cC(Research)&?d/(:’

(Historical Research) 02 f/lr(B (Comparative Research) (& J’.L?J(A
(Experimental Research) &.?/( [}l, ; (D (Descriptive Research)&;’:/( &’ s(C
-9C¢@gg;gJ MK(depth)&fJ(Research)O:ju/

= (Duration)= %L ¥ (B = (Title) 56 52 (A
L(Expenditure)c«lg!]'uf/?&? (D < (Objectives)u - #(C
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_LaJL“fd/(non—probability sampling)JJ V;/&&%Ufz_ S o

(Cluster sampling)djLm'r’”/K (B (Quota sampling)$sl-<+%24 (A

(Stratified random sampling)($;L-<x£1, 47621~ (D (Systematic sampling)d/’v;/ﬁ&' (c
e = Ut s a3 2 (Thesis) el f

=l pes (i A F b FEA AL L S S G
(Abstract)wﬂéu/’/uyc;% S (v (Consistency)&'/dly ui’”/fd/)&? Giii
(S iz (codes) 32l £ s A s

CivaslGiieGii(Gi (B CivalGiiieGii (A

(ivaslGiie(i (D Giiis/CieGi (C

e é‘é (statements) U U 3oner i (context to research) FEL &:";
< M KU AT b S L L PR S G
<GS BESES UG B F s Pt e S S @ A G

< Fau i

<t et Fe Ui

:q/gg’:..,lﬁé:;(codes)ﬁ;’/éé.;uﬁdp

it Ciie(i (B CivsiGiieGiieGi (A

(ivsIGiie(i (D Civs/GiiieGii (C
‘ab@gﬁc(standpoint)ﬁﬁﬁ /(Research problem)&'ﬁ[}:";

(Social Revelance)e3lb(> (A

(Managerial Support)s«yl (B

(Researchers' Interest)ﬁ:u@y (c

(Avaialability of Revelant Literature)dy'“)ufb.«)lw (D

Middle )Au&w}% L"lggﬁu.‘.’ ..aj’/"descendingulascending}’/.vd/% .,"GL (Observations)= 4>+ Nfl

-‘at'U-f’/ (Value
(Median)¢/ 4+ (B (Mean)¢~ (A
(Frequency)u);g/' (D (Mode)ss (C
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%CJ:L? L&{{MZ (Action—research)@/./uf‘gt
(Applied Research)g <% k! (B (Longitudinal Research)@/./Jgﬁf&fU (A

VLo (D Q{z%,,LL?JigL/U’/gJ/?‘f (C

_‘L[}Lgd/(formulate)J:@Z(assumption)&;/”‘{;’l,%‘_//

(Universities)= b+l (B (Cultural background)k"‘u?j@{_ﬂ (A
Uiz (D el A SUT5 (C
-‘gdjszjlftg.gd/urKJL’?:;,«JWL(Researcher)JyL}”L
(Glossary)d/:g (B (Appendix)-<~ (A
(Bibliography)«= (' (D (Literature Cited) —!Jis (C

_‘guggvgJ(Central Tendency) L?ud}'//)’/c

(Standard Deviation)y% 435, k1 (B (Mean) 22 (A
(range)f;/ (D (Mean Deviation)Z¢5¢2 (C

A p“”t J(Variable)/f"';/» < (Known Values) /.4 p“” J(Variable)/f"'ug e K3 U
_‘Q[)"Lu u.‘.'é_/’/(Predict)éfﬁu((Unknown Values)

(Regression)‘ﬁ/é (B (Correlation)uﬁjﬂf(A
(CIuster)}’K(D (Factor) <* (C
‘aL"LgL:UL»‘“l:OiCI o;gjc;./uﬁ(Research)O:’”(

(Ratio)—t (B (NominaDJ~t(A

(All of above) L1l 2. (D (Ordinal) J5,7(C

(Part B) (2.2
Mananagement
iiu/u:;/géjgvé oAb uﬁ(Customers)cfé/LmLJc; 80001 11 JVCJ/JUI’»:I;’, u/
I Ee sl L5 Sl S 1 U200

(Field setting) 244 (B (Population)$sL T(A
(Sample)=s* (D (Dependent grouping)dk?«}ﬁ(c
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_‘a[}lgd/(evaluation)élgf;}@d/di/c{J(Employee)(mgf(;/si

(Performance appraisal)élgd/d/:/;b/ (B (Job rotation) gﬁ?z.,kg (A
(Supervision)&b‘a{({ (D (Refresher course) s 2 (C
_Lat“nJl.&tui' ztacubf’ug(Controlled Group)"b?d/j’b}("

(Historical Research) =@t (B (Survey Research)cj/d/[}:z{(A
(Descriptive Research) (= (¥l (D (Experimental Research)&:;{&f:(c

?Lauf.’fcjé( Intellectual Property Rights)3# izl hlide &S 5o

(Patents) o~ (B (Copyrights)uﬁ‘/ué K(A
(Thesaurus)us+#* (D (Trade Marks) U442 (C

ffLLg{é/(Sender) Lbﬁ(lﬁ;gﬂ:bc/ﬁ (Transmission) f}g}/ﬁzi (Receiver) oﬁ@r‘;(%

O S —
(Feedback)—& % (B (Noise).#(A
(Source)y.5 (D (Medium)#4+(C

e b S e bl (asse) 210 a o b ST 16T - B e e B2 U 5002

(Liabilities)=21s (B (Asset)2E1(A
Ut ke (D (Equity) 5. £1(C

M/.A%MMQ{;JL;:L@«,M

.,,L?':uwai.uww@aiéuw(z (Forecasting)éfuﬁﬁ? (1
A FE e (4 L JUP(3
Jrernd13c1 (B Ut ern413:21 (A

Jr 32512 (D Ut ern281 (C

(recruit)&/fc;d/@l(Sales Man)d.‘.'%p.{c;(Sales Manager)jg)f(General Manager)ijﬂém

B bl S s T S
GBISTH A 25 (B (Division of authority) J,F13Tyzys (A

(Delegation of responsibility) W;;‘ud!'u%f (D (Delegation of authority)dju?ufu%‘gf (c
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I (é;f'uu/';f{(basic steps)ol.lﬁld;gJ;‘,?/leffui'(Process)J’i’éf,/ﬁ(Control)J;}( (59

-J/S

PPzl (2 SAESS I o (1
St iAo (4 FedSI60L = ika (3
4321 (B 2:3:4¢1 (A

4132 (D 4312 (C

& in b (60

- -

(Grapevine)/ls u,f (1 (FayoDJyi_ (a

(Cybernetics)u’gj{v (2 (simon) L (b

(Gang plank).ﬁ{;ﬂ 3 (Shannon) ¥ (¢

(Noise).# (4 (Weiner) ~1s (d
1-d<4-c2-h<3-a (B 1-de2-c<4-be3-a (A
2-d<1-c<4-b3-a (D 2-d<4-c<1-b<3-a (C

=N s (obey) J«jjd/fgi U™ &l b (Superior) ax Lil; HLiSrUl L (Subordinate) pg/z (61
—e bl
(Division of work)(:ﬁg(({ (A
(Exception principle)dﬂ'g} (B
(Unity of Command principle)es (11 (C
(Authority - responsibility principle)dr‘ib/d/b,u‘—é/u?' (D

‘glz;(tfif(function)dwé ..................... (Staff) M_=(Line and Staff Organisation)ffyu(gu!dﬂ (62
(Management)_~&*/ (A
(Advising the management)t so.s*4_+ 5% (B
(Assigning responsibiIity)L‘/ﬂﬁd;b,u‘ (c
(None of the above)uffé/c;uﬁul (D
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:Q/Cfg(Statements)oL'Lz.d}’,yﬂ (63
Ut s G U I AN B Sl S (2 e P AT A0 85 (1
< P g (4 o (suitable) LrinF A D £ F sy (3

‘e J~(Statements)e L)/

32512 (B 21 (A
Ut ern4813¢1 (D el (C

?‘auﬁ} (advantage)»« 6§ (MBO) Management by Objectives Lse_ 5o (64
(Success) Q6L Sazo 78 (A
(Commitment)” #6= i (B
(Appraisal) »7 # (C
(Self controDsEs# (D

S (correct logical order)?j’}&ygﬁ(Managerial Functions)dtﬁid@"(order)(guﬁrc;uﬁdj:‘,?/p (65
e b/t
J,;C,tfw’ﬁ S ¢ by« Sk ¢ wwff (A
5 ‘/ﬂJﬁ/ﬁCahy‘JﬂwvﬁdE,f” (B
Jy'zz;fd5fc,lﬂ(@’l:cal4:d,«k,f‘:‘ (c
FThms i M oSl (D

GJCRES L P bt o (66
J:@ J (Supportive Objectives) +#-eisb+(1
/Qidz;ﬁié’g;(?l/ (Activities) U}:f/;;’;!/./é:,gvf’/: (2
el 2 (3
(ldentifying and classifying aotivities)t/d/hgz;/;!d}tf'ﬁg{uf:/; (4
~J L‘?Mgﬁé‘g{ (steps)e Lo
2:4¢1:3 (B 4213 (A
4:2:3¢1 (D 2:4:3:1 (C
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-‘at"/_wuud/ (Matrix organisation)‘(%}/}f‘ .......................... LU:J“5,?/A:’
‘LL"LgU’ﬁfolg,gf’é"L»’“’ugja;».t.»uﬁfffip (B ng@;v,gu,umm@mgﬁ,g (A
uﬁﬁ/;u:‘fcﬂ (D (L&)prufu’/lﬁ»'u;)ggolﬁb (c

c*_f‘a[}/’/dvidg/; z»@'iJﬁfﬁﬂ/ﬁo‘/J;wi‘a6:_;4?4(areas)u}:"ﬁ“ﬂlug)(Management),zw@'l_,z
o bbbbert

(Management by Exception)@fpgu,’gy@'l (B (Management by objectives).< ey /4 571 (A

(Critical path method))ﬁfpfg S (Participative Management) %154 U’::L (c

(Positive Pt AL ok h S b Ul Sodd stk g S b S e
_u”‘/./t‘%"lKﬁ/§£/VLl;é/Relationship)
(Range of substitute of the commodity) ,wu(ou;@’f'ﬁutszl (1

KT e (3 ol L2 (2

(Income group of buyers purchasing the commodity)bv«;/’;ﬁgu»l,gi'aiutzl (4

3

—(4).5(3) (B —2(2)5(1D) (A

—(4).(3)(2) (D —(3)s(2)(1)(C

_L IR ) i

[P l-erf?

(Isoquant curve)s /0101 (i) dubgbxﬂ/dubg;dr‘“ (a
(Marginal Productivity/Average Productivity)

(Isocost line) AT (i) (Substitutability of inputs)uﬁ,y”uﬁsgfui!ﬂ (b

(Production Function)((?ﬂ;bg Giii) (Constant Negative SIope)JLwé’J)J‘”V (c

(Elasticity of Production)vguﬁ/bb»«g (iv) (Convex to origin)&_ g (d

3

@ @ m @

Gv)  GiD G (i) (A)

GiD  Gv) M G (B)
@ G GiD o Gv) (c)
(i) ) Gv)  GiD (D)
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1% (correct code);”/é:; U (statements) = bl s} 3 o2 (Reasoning) Jui-1si(Assertion) §# (71
=
< Gl i Sai oz e bl Utk duns « 55
e Grepis QAU iyt Jiti
378
_‘abﬁdﬂi"dg"ac//}&f} (A
_‘gaﬁwdﬂﬁldg%w&f) (B
e Heo B85 S B I SH(C
_‘Lyu,é&';,% Vsl B JUi §# (D

&Wﬁ&rﬂ/ﬁdﬁhgﬁ,@w (oligopolists).a)g)?;bﬁ;g£&EJ3(Cost of Production):/@dzl;l& (72
_@L/J&iuﬁuf»ﬂfauw@l
(Collusion model) Jstwids (1
(Cournot's model) thfin’/ 2
(Kinked Demand model) J3l4l£5460” (3
(Price Leadership model) JfLKuy“Juf (4

—~(4).,5(3) (B —3~2(2)(1) (A
—~2(3).41(2)(1) (D —3~(4).,5(1) (C

e Qe ot eyl ke v LobiGA 2l (g5 (73
c Ll e QLI Uny S S Gyt - (RJ U
(correct code)f/é:; - (statements) e bless } 502 (R)(Reasoning)J v 1sI(A)(Assertion) §#
“EyAS
378
e SRS e (A) (A
e en(R)Fe ern(A) (B
e BRI EURISIA) (C
e el ES A RIFE BU(RAIA) (D
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e3¢ (Defensive Advertising) w1715 65> (Firm) (/u”/&fcji (Approach) UL?UL//LU:J“J',?//W (74

s

(Percentage to sales approach)@%'%j Zfz (A

(Return on investment approach) &/ 21Tk (B

(Competitive parity approach)@gld;lﬁ ”’Liv (c

(Objective and task approach)@%!u@’fq!f‘g’" (D

e 6313 bor 3oL (Vroom's Vector Valence theory)d/z:”.f_j)g AU 008 oo

(Equity) (S £ 1 (B

(Existence)s#s (D

(Involvement=/»* (A
(Instrumentality)&gw’r‘:})' (c

_‘gtn/Gcéj;ié:;?%f.@‘(Under stressful situations) e 1531 :(A)(Assertion) §#
Ll;é_/’/dﬂ;rggultaL"lgd,g(Psychological Frame)(:/'&yﬁgu"}culwﬁaﬂlpé_l;fp C(R)Jux

‘ablgn..«li'(té;c;,yu((beliefs, experiences, goals and values)/lﬁlul_él,‘ulc.:agf @g}? Z

e BRI EUss(RLAA) (A

e Ferls EEMRIFE A EUmRLIA) (B

l-cr b
(=B tw)

(Employee Orientation)

(Responsible behaviour) st (i)
(Security and benefits)/':"u@/z? Gii)
(Job performance)d/;/j%(u)u Giii)
(Obedience)=s ! (iv)

15

-‘aw(R)ﬁ‘aéJ A (c
- (AL =n(R) (D

_E IR ) i

|- b

(nSih)

(Model of Organisational Behaviour)
(Autocratic) & ,#7 (a
(CustodiaD$17 (b
(Supportive) s+ (c
(CollegiaD§ &/ (d

(75

(76

(77



PhD (Management)/E.T/ 2021

@ © ©» @ 3
M Gi) o GD o Gv) (A)
G @ Gi) o Gw (B)
G Gip Gv) @ (©)
Gip G @ Gv) (D)

St WAHL el (Trade Union) o IGEUE: S UAf 5o0ae

(Wild cat strike)Jt 221 (B (Jurisdictional strike)JL“/";ngu? (A
(Slow down strike)Jt#s15+ (D (Sympathy strike) Jt+SSra (C

:‘atlgu/gfwc?ugal/‘/fE{u;o:gju"fai&‘”:d/ui;g/»gui'ﬁ"éi"ﬁ(employees)ui'm_,e
(Job sharing)f F—b (B (Flexy time)(/’t’u’”@(A
(Extended timing) #5441 (D (Compressed work week) £ s s 12 2 (C

?‘gJLiVufc;ui’J::‘g/puﬁ(Employee relations) ‘e L
ﬁ/&fiéé_/ﬁ’”fow‘yﬁéuﬁmmz" (1

Uy LTIl d st gy = S dr¥ (2

= WL (Trade Unions)Usy 4 4s/(Management) 24 (3
SR SR L L (Staff) s (Boss) L (4

S IEE
(D.1(2)(1) (B (3).51(1) (A
-~(3) (D (3).41(2) (C

Z (Management and Labour Representatives) Use (s it (contract)sslz L S oa
ur'CKufg Jsl (beneficial) w2 L (Management) .12 < bl W 2.3 (collusion) cféd'ufh
_q‘thJlﬁﬁﬁqL:»L‘iﬁ(Unfavourable to Union Workers)

(Aleatory contracssbcs % 21 (B (Unilateral contract)o,‘ubd/’f (A

(Invalid contract)ssb-itkd1 (D (Sweetheart contract)esb s Jlezs (C

¢
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d/(correct code)ﬁffii(types of decisions)u)«‘:.si(9@54/p/;'£(Financial Decisions)u;l«‘.:.’dl.
A

(Financing decisions)g:&yl. (2 (Investment decisions)ggédﬂ{,h/ (1

(Profit distribution decisions)g.:é(:ﬁd/ébf (4 (Pricing decisions)géuig (3
378

—~(3)5(2)(1) (B —2(251(1) (A

—(4)5(3)(2) (D —(4)1(2)(1) (C

W d/(investment)d/b/dl./c?n (1) i (profitability index)wg,'é!ébf E{(investment)d/b/,:l./u’(f!
:dif (net present value)w.d 5352+

(1) L1 (B (>1) sbie LI(A

©0) (D (<DfeSiC

:Q/ﬁﬁ/{iéo%»d@;ﬂi(m(Reasoning)dU,J/iu'(A)(Assertion)&:%
< Sles it asie oKl Fo B ESEL (A (Assertion)
@Ln@gﬁiﬁf{uﬁﬁ&’iw@h/:(R)(Reasoning)
(Capital investment decisions are based on estimates of future cash inflows)
3
((A) is incorrect but (R) is correct)‘awﬂ(R)d?‘aW(A) (A
((A) is correct but (R) is incorrect)‘aw(R)gf?‘a =n(A) (B
S oG (ROl Euss(RIA(A) (C

((A) and (R) both are correct and (R) is right explanation of (A))
S o os B (RIGFE 2 BUIn(RIAIA) (D

((A) and (R) both are correct but (R) is not right explanation of (A))

_‘aL"nd;k/zC ..................... (Acquisition of Firms)J»§_»*/}

(an amalgamation)g =L (2 (a mergen)y @ (1

(an absorption )q/.%@/é:yug (4 (a takeover)=} {1 (3
I EE

2 (0)s(3)(2) (B 2 (3)s(2)(1) (A

—~(4).51(3) (D —~(2.(1) (C
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-Q/uulfﬂd/ﬁ/gii(two statements) et ks 320 (R)(Reasoning) Jia1s1(A)( Assertion) §#
‘agﬂugz‘iéwE{,l./ui'uf;f“;”[//‘)i'ui‘%L%(A)(Assertion)dﬂ

ugr&qﬂhd)t*duiuﬁu #4:(R)(Reasoning) J U4

3

e Bd (A) Rt sUds(RIA) (A

e HeolssBE () RIGFE-UtersuinRIA) (B

< (RIS =mn(A) (C

< e gum(RsI(A) (D

Lﬁﬁ;/&&?g{ab‘”&ul}?% L"/’;;lﬁfut?uu"ﬁ(Consumers)u-é/u ........................ c,d.fd:)',.?/ﬂ
_UnZ Ll I L S s

(Selective Distortion)ig}@'l (B (Selective Attention)2/3E (A

(Subliminal Perception)/rzb/dfﬁf (D (Selective Retention)d/l/“/.dl‘;'l (c

"y L"/blu.‘.@b/ K/ ﬂ( (Price Sensitivity) c{lf?u( =d J R u/(factor)/’ U S 3o

%LMJ’)C}&/{L&UJQ/%) (B ‘at'nu’y‘%).@)&@ﬂ?(A

LU LBn iUt e b= S b, (D 2 S 23k s A(C
Sl S sk

AN Nmerf AL NG e

(Brand and customer equity)&):/!/b’{ﬂﬁ'/. () (Internal marketing)—E/ L3241 (a
(Stakeholder).ds -1 (i) (Performance marketing)u@(/l.gfdi/g{ (b

(Marketing department)ngu@ct (iii) (Integrated marketing)u@ct,‘&af" (c
(Communications) e tels* (iv) (Relationship marketing) &t _f2k.(d

4y

d @ w @

G Gw @ GiD (A)
Gv) M GD o GiD (B)
Gv)  GiD @ G (©)
G Gw  Gi) @) (D)
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Correct)wggoty_w(statements)otyuf.’J“:'Jwa;(New Product Development)uj}'jd/c,w’”@
_q/u‘t,ctfﬁd/’gn(or Incorrect

¥z (Incremental Innovation) ﬁ)i'%ﬁié%?ﬂfaw‘”ﬁu%ﬁﬁ@}% : (D(Statement) Wk
ug&nfbui’ugbﬁi//eﬁirouﬁ”iiu:{!f&u%ﬁf’ﬁ'}% - (1) (Statement) Wk

3

et Z U (B Jrerne bl (A
e ern(IDYpLe Dyl (D e (DY Le en(Dyl (C

U il AL K P L S e bis Ut 22 L § ke S bus” - (D(Statemendl
@L@nl&c&l}léu’KL‘u’./l}.{_’:c;é_/zlufolo?"“‘uﬁ.irﬁﬁﬁ/vogu/ - (ID(Statement) W
Sble el e tlloize conifude JhLoae

Jrern(IDs(Dethyudss (A

Ut (DD bl s (B

‘au.f‘}wu(ll)‘j?‘awu(l)uy (c

< i ern(Dyl (D

s UL (Block Chain)"uﬁg_ﬂ}g"uﬁuﬂyﬁ(Information Technology)gﬁ)b@%w
JTFK (A

e w014 (B

t (Snaps) U¥1 (Random) %J’}.Ld/q;ﬁu@f'?' (c

t./ (Block) /¢ (Transaction) Q}ﬁ.ﬂ}?'dy (D

';‘u‘f‘} (Factor) /’J.A}l/u/c;uﬁdj 5omed_ L (entrepreneur) I u/(
(machinery) d/‘,:“/‘uﬁfly,gju’é(hire purchase) u‘if/?“/g (A

‘f/puﬁ (Industrial Estates) JLL!G’J (B

bl SASELIE 2 (C

LS s sy ) (D
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_:LU:JJ/J“},?/A’-’ (94

e |

Lol Ll e sl UK (D) (Mission)o*” (2)
B L5 S G (Vision)e/3s (b)
LT Gz A (i) (Objectives)+= (c)

20728 (iv) (Programmes)"!/jg ()

3

@ @ W @
Gop G @ G A
Gv) @  GiD) G (B)
@ Gd  Gw o GiD (©)
Gy @ G G (D)
by S G A U S et (Sick) ey G0 (AX(Assertion) % (95
@h@/w/ﬂuj;/&/?{éé (Break Even Point) ﬁ{,ci;&g/@ : (R)(Reasoning) J U1
ugz"_mrf{L/’;Lﬂf'i{ (Sources) dlb;‘u@l}iéﬁﬁéw&o‘j}
‘g.yu,éé G (A) Rt ernufn(RLAIA) (A
e HeolssBE (A) RIE-tesuss(RIAA) (B
e e (RI(A) (C
< BRI =n(A) (D

L oSl (founders of the business) b &< /62 (Individuals)s #1533 2 oo (96
S ST b 6
(Bold entrepreneurs)$sts/62ler12(B (Quasi entrepreneurs)$sts/6—id(A
(Owner—manager)jﬁ’—JL(D (Pure entrepreneurs)dzg;/gu‘]l}(c

?‘aufugf Ve S i (97
[}7‘_}.‘.’% (Transparency) <2425/ (Accountability) ./Lf’lu.‘.'JV:ﬁw“/"{ (A
< G B SIS ey Koo (B
‘a}d%okuﬁcaﬂag/wfbﬁ (c
< P 36 (Frauds) Usstpec sy KU ot ST (D
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advertising ) & $/ 51 U (attributes) oyﬁu)ﬂf(advertising)/g'ﬁﬁ Jw}_ ST :fﬁ;{ du’( (98
fe L“Lgl[,)(b‘KL//@ﬁuﬁ(single period)&/u?ug/(budget

(Continuity) Jy (B (Pulsing) &% (A
(Flighting) &1 (D (Concentration) »#(C

(i}"r(low margin)&;h{(low—cost)&@ ﬁ:(large)c”/.z_ui'(store retailers)u%/'wfnff‘!éfg‘f (99
food and ) ;,Lp,w,&/f,,u Y (attributes) gyﬁ\!;;ﬂu (self-service) U3~ k- «(high-volume)
-uga"_/’/b{ffoguﬁd“(d/(household products

(Superstore).#1- (B (Supermarket)%l./;(A
(Convenience store). sty (D (Discount store).s 12 36.5(C

,33/5t{/.L,vU/c;ui’J:‘gzﬂiLng(supply chain)wgéﬂ;jVLﬁUuyﬂéJV (100
St &1 (benchmarking tool)
(Logistics Preparedness Index) Jgi‘lw{%’vw@%l} (A
(Supply Chain Performance Index)ﬂflwsguﬁé% (B
(Logistics Performance Index)JgﬁélJ‘jG/?V&U (c
(Supply Chain Preparedness Index)ugfél‘ffﬁ/y/?uﬁ'éﬂ; (D

AQARAG
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