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(Part A) zZzw
Research Methodology

(H�? Core Elements (ÆãC�~ÁÜ) Dissertation £á) (1

;(Data Analysis) ;ñZ�»�t (Data Collection) ;ñZ�¦�** (Introduction) ¬gs (A

(Conclusions and Recommendations) }òZzg\g�á]
; (Literature Review) ;Z�[»Y,̂{ (Data Gathered) ;ñZ�»¦ (Executive Summary) ZhÁÜ� (B

(Bibliography) ;ÂÒ] (Conclusions) }ò
(References) ;jZ!Y] (Analysis) ;�t (Research Data) ;óñZ� (Research Plan) óµ/ (C

; (Research Methodology) ;ïÆ§i»g (Literature Review) ;Z�[»Y,̂{ (Introduction) ¬gs (D

(Discussion of Results) }ò6,n�!ìw

(qgzfs~ÐÃ̈Kì? Comprehensive Source (»�&ÐzWfg=) Population Data W!*�~ÆZ°Z�zÑg) (2

(Census (%�xÑg~) A

(National Sample Surveys (¸ò%:uz}) B

(Demographic Health Surveys (W!*�c*C¡Æuz}) C

(National Family Health Surveys (¸òÄ�uz}) D

§T¿Å¢zg]7ìX ________ (~ Experimental Research �!*Cï) (3

(Observation (x@{) B (Controlling (Nzw�**) A

(Manipulation and replication (�Z¢~ZzgÜ) D (Reference collection (¦�{jZ!) C

ÆnHY@*ìX ___________(Factor Analysis 1�t) (4

(Æ�gxy�ÛtÃKÆn variables (�zoZ]) B (ð�äÆn hypotheses (Gz2) A

(ZoZ]Æ�gxy�ÛtÃKÆn D (�zoZ]ÆâÎ©]ÃKÆn C

(ÃzZãZzg¬Òy�äÆ¿ Research Problem ï»Ñï»¬�Z[�ÛZë�äÅOñóZ) ________ (5

~æ�Çg�@*ìX
(Causal (�Òï

OG
) B (Marketing (âgÌ) A

(Descriptive (z��) D (Exploratory (îC) C
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ñZ�Ð}ic*�{¢~ZzgÁ76,qÝHYYìX __________(Secondary data U*â~ñZ�) (6

(Collective (Z½¦) B (Tertiary (R,jk,~) A

(Primary (ãC�~) D (Research (ï) C

�: ______ (�D�Ôz{qgzfs Basic Sections (Æ�zãC�~{) Research Proposal CÙó?m,) (7

(Research Questionnaire and Methodology (óÎZw**)Zzg§i»g) A

(Research proposal and bibliography (ó?m,ZzgÂÒ]) B

(Research method and schedule (ï»§iZzgÂxZÑz�]) C

(Research question and bibliography (óÎZwZzgÂÒ]) D

events, (Ô�¼zZu]ÔZâYÔqÑ]Ôßg�w) characteristics (~ÐZq-pc*S:]) terms fs~�~�Z�q]) (8

(Æîg6,ÒyÅ�ìX objects, conditions, situations

(Definition (°p) B (Construct (P�') A

(Variable (o) D (Concept (¦g) C

Zq-ZhïÃzZã7�@*ìX ___________ qgzfs~ (9

Å, (Research process) (ó¿ B (óÑ»zZãîg6,Òy A

Z0+Zi~Òy   (Ambiguous) (}ò»ã D (Planning (óem,ZíÅåµ/È~) C

Òy�@*ì: _____ (Æ�zu}o6,�äzZáZW,Z]Ã variable (TÆ�Zq-o) Research Studies ó_°]) (10

(Applied research (Z:µï) B (Causal research (zzï) A

(Exploratory research (îCï) D (Conclusive research (Yìï) C

(�@*ì: research (»âgÌe6g¹ZkÐ0ï) Business Organization Ë»gz!*g~̂) (11

(Pricing (�V»ç) B (Product (¡q) A

(qgz!*ÑÓx D (Promotion (�Ûzr) C

(7ì? step (~Zq-%³) Problem Identification Process qgzfs~ÐÃ̈KXÅÙ|#Æ§T¿) (12

»Y,̂{ (Literature) (ñ��{Z�[ B (ÐW Subject Experts (p}ÆâCÙ+) A

(ZOðÅ§sÐê�i~ D (Ãc*CÃ�&+cZzgâew¤8- C
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(ÔÆ�wÆ research objectives (�îC£�) formal document XXXXXXXXXXXXXÐ%Z�Zq-�*zm,) (13

(Ã7�CìX outcomes em,ZíZzg_¬Æáµ}ò)
(Research proposal (ïÅ?m,) B (Research design óem,Zí) (A

(Research report (óg7g^) D (Research hypotheses óGz�]) (C

(7ì? sampling frame qgzfs~ÐÃ̈K%:�i~»�Û*) (14

(Subscribers (ÜyeZ],I~~�g`]4h¾æ EZ$k) B ~gZezzR,iÅz�& (Constituency) (Ëô A

(-Eg;~gZeCYÅÀ®Z� C

CY»uz}cZN[ 30 CY~Ð 150 (ËZ*!Z}¯kÆ D

(¹Y@*ì: subset (»�&ÃL) population ÃW!*�~) ___________ (15

(Sampling unit (

d-.5Ò5ë GF
E
Y-.$) B (Element (K) A

(Sampling frame (%:�i~»�Û*) D (Sample (%:) C

Vwì: __________ �wZzgZkÐWÐÅ 21 �w; 16-20 �w; 10-15 (16

(Exclusive class interval ({g`�{¯k) B (Inclusive class interval (Zd±¯kZÚzw) A

(qgz!*Ñ~ÐÃð7 D (Class interval (¯kZÚzw) C

(�zc*�zÐic*�{ZâYÅS:]Å´wÅ¶K0+��@*ìX Scale ZÏ) _________ (17

(Ordinal Scale (¬xZÏ) B (Ranking Scale �gzÈ~ZÏ) (A

(Ratio Scale (Ú�&ZÏ) D (Arbitrary Scale ßZ$+h+~ZÏ) (C

(~9F,KMÅ¶K0+��,: stage of sampling %:�i~Æ%µ) (18

(

d-.5Ò5ë GF
E
Y-.$-.$Ãºm�** iv (

d-.5Ò5ë GF
E
Y�Û*ezC) iii (W!*�~Åz�s#) ii (%:�i~Æ§j»ZN[) i) (A

(

d-.5Ò5ë GF
E
Y

�,̂eñ!54jè
E
G
I
E v)

(%:�i~Æ§j»ZN[ iv (

d-.5Ò5ë GF
E
Y-.$Ãºm�**) iii (

d-.5Ò5ë GF
E
Y�Û*ezC) ii (W!*�~Åz�s#) i) (B

(

d-.5Ò5ë GF
E
Y

�,̂eñ!54jè
E
G
I
E v)

(W!*�~Åz�s# iv (

d-.5Ò5ë GF
E
Y

�,̂eñ!54jè
E
G
I
E

) iii (

d-.5Ò5ë GF
E
Y-.$Ãºm�**) ii (%:�i~Æ§j»ZN[) i) (C

(

d-.5Ò5ë GF
E
Y�Û*ezC v)

(

d-.5Ò5ë GF
E
Y-.$Ãºm�** iv (

d-.5Ò5ë GF
E
Y�Û*ezC) iii (W!*�~Åz�s#) ii (

d-.5Ò5ë GF
E
Y

�,̂eñ!54jè
E
G
I
E

) i) (D

(%:�i~Æ§j»ZN[ v)
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(ÃÉ�ä»¿�(,}¤/z\ÅúÒÏ�D�T~Ð Number of Participants (Æn¼�Ñ»Y) study _·) (19

Qy»ZN[H�HåX
(Sampling (%:�i~) B (Research Design (ó{�) A

(Random assignment ("F,KMº!) D (Data collection (ñZ�Z��**) C

(Hì? abbreviation (»Ü�) ANOVA ZâzZ) (20

(Analysis of variation (zk,&4jè GJIE»�t) B (Analysis of variance (zk,"54ø GJE»�t) A

(None of these (Zy~ÐÃðÌ7) D (Analysis of variant (zk,&43ïGJEH»�t) C

ìX ___________ (»�&ÐZë»x Researcher qgzfs~Ð[) (21

(óZ°Z�zÑg»ZEw�D�ñ»gz!*gÑzq�** B aZ�** (Specific Problem) (ºmX A

(âgÌÆnï»ZEw�** D (ºm)bi�** C

(�**¢zg~ìX interpret Zzg=ô) ______ (¦�äÆ� research data óZ°Z�zÑg) (22

(Data Analysis (ñZ�»�t) B (To Conclude (³Z~.�**) A

(To Observe (x@{�**) D Å�k, (Findings) (}ò C

»È)bÅúÆn�g»g¥â]Æ�wÆ§i»gÅ¬]ìX __________ (23

(Research Hypothesis (óGz�]) B (Research Problem (ï»X) A

(Research Data (óñZ�) D (Research Design (ó{�) C

ñZ�»Zq-ZYfg=â**Y@*ìX ______ ([Æn Literature ¬xîg6,ñ��{Z�[) (24

(Secondary (U*â~) B (Primary (6,ZÎ~) A

(Ready-made (»g�{) D (Tertiary (R,W,~) C

(U*"$�@*ìX expensive ¦�**µ) ______ (�zâVÆÒpÐ Time and Money z�ÜZzgg¶) (25

(Secondary Data (U*â~ñZ�) B (Ready-made data (»g�{ñZ�) A

(Tertiary data (R,"2.ç HGJ~ñZ�) D (Primary data (6,ZÎ~ñZ�) C

qgzfs~ÐÃ́ZÏË�Û�c*¤/z\ÆgztÆZq-c*ic*�{UîVÅeö~ZEwHY@*ìX (26

(Attitude Scales (Z
&4543ð
G
H
G
H
GeZÏ) B (Rating Scales (g|ZÏ) A

(Graphic Scales (¤/Z�ZÏ) D (Discrete Scales (ehf$ZÏ) C
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(ÃÑzq�äÆnª�x�g`fs~ÐÃ̈Kì? Research Process ó§i¿) (27

Å�l�** (Sources) (ó!hÏîÅ¶K0+�ÆnZfgZù A

(Survey of related literature (Ź�[»uz}) B

(Identification of problem (XÅ¶K0+��**) C

Å�l (solution) (ZÆi D

Æ�»¿������������������ìX (Formulation of Hypothesis ïÆ§i¿~LLGz2Åúóó) (28

(Data Analysis (ñZ�»�t) B »Òy (Objectives) (£� A

(Data Collection (ñZ�¦�**) D »ZN[ (Research Tools) (óWÑ] C

ì: ________ (Ð%Z� Questionnaire ÎZÜ)) (29

(Measurement Technique (eöÅ2) B (Research method (ï»§i) A

(Data analysis technique (ñZ��tÅ2) D (Tool for Data Collection (ñZ�Z��ä»W!) C

(Æ!*g}~qgzfs~ÐÃy�97ì? e-journals Z~%̀&Òø E) (30

(Z~%̀&Òø EÆ0*kZi+Wg"5ÿ GJ1gekÌ�D�X B (Z~%̀&Òø Eé§hVÆfg)�òYD�X A

(Z~%̀&Òø Eåj�ø7[�D� D (Z~%̀&Òø EÅZ�á®)�zZgâÎÅ�CìX C

(Hì? major attribute (Å�&Ð(,~p!) Correlation Analysis Ãg&Ó4jè GGIE�t) (31

(Difference) (oZ]Æ�gxy�Ût B Æ�gxyZÁÏZc (Variables) (oZ] A

(Variations (oZ]Æ�gxypZ]) D (Regression (oZ]Æ�gxyg�) C

(ÃZë�Y@*ì? features (~qgzfs~ÐÃ́S:]) Qualitative Research £g~ï) (32

(WÑ]Åæ�ÐñZ�Z��** A

(%:�i~Å2Æfg)%:�i~»{� Probability (ZÈw) B

Æfg)ñZ�Z��** (Evidence) (!*GZ\Z

'.2.ç GFGpZzi+÷ C

o]Æfg)ñZ�Z��** (Schematic) (N*\eZzyZ]¼-)45ë GGH D

(ÃWÐ(,JäÆnqgzfs~ÐÃ̈K%³¢zg~ì? Research ï) (33

(óÎZw»g�** B (óem,Zí»g�** A

(óGz2Åú D (ñZ�Æ�tÆ§i»g»ê�** C
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(�g�&ì? statement (~qgzfs~ÐÃ̈KÒy) context (ÆÚø) Testing of Hypotheses GzçVÅYõ) (34

(ÅYõÅY$Ëì Alternative Hypothesis (Üs��wGz2) A

(»�/HYYì Null Hypothesis (Üs&ÿEMGz£) B

(�zâVGzçVÅYõÅY$Ëì Alternative and Null (��wZzg&ÿEM) C

(�zâVGzçVÅYõ7ÅY$Ëì Alternative and Null (��wZzg&ÿEM) D

(0*ðYCì? Type-I error Åt) 1 z{ÃµqÑ]�X~N*U$D (35

(�YD� Accept (ß�äÆ!*z��Jw) Null Hypothesis (
&
ÿ
EMGz2) A

(�YD�X Reject (9�äÆ!*z����) Null Hypothesis (
&
ÿ
EMGz2) B

(�zâVGz�]���YD� C

(qgz!*Ñ~ÐÃð7 D

(oÅF,¹Å´#Ö0Y@*ìÔqgzfs~ÐÃ́z�;] Research and Development g^aZhezC) (36

(ZkÒyÆjZáÐ9ì? reasons)

(g^aZhezCZK̈ãF,¹ÆZ@Zs~�@*ì A

(g^aZhezCo~ßÍVÆi0+ÏÆ£g~Z���@*ì B

(g^aZhezCo~ñ��{çÙZzg�YqÑ]Å?Ï�@*ì C

(qgz!*ÑÓx D

(Åz�s#7�@*X Characteristics qgzfs~Ð������������������������ïÅS:]) (37

(ï±�Cì B (7�Cì Passive (ï0*±) A

(ïÃð¿7�@*ì D (ïÃðX6,FF7�Cì C

(Ã�zu}qÑ]~¬x7HYY? Conclusions/Findings (ÆZ�x&}ò) Research nÅï) _____________ (38

(Historical Research) (@*g]ï B (Comparative Research (»©ï) A

(Experimental Research) (�!*Cï D  (Descriptive Research) (z��ï C

ÅãC�6,HYYìX ___________ (»ê depth (Å�Zð) Research Ëï) (39

(Ð Duration (ïÆ$åO]) B (Ð Title (ï»ÄZy) A

(Ð Expenditure (ï6,ÀZy%ZY]) D (Ð Objectives (ó£�) C

7
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(ÅVwìX non-probability sampling qgzfs~ÐÃ̈K)Zkã%:�i~) (40

(Cluster sampling (
®Òn.ç
H%:�i~) B (Quota sampling (Ãë%:�i~) A

(Stratified random sampling (7ZeàgZ&+x%:�i~) D (Systematic sampling (±%:�i~) C

�áïìX ________ (ÅÙ|#~qgzfs~Ð Thesis Zq-Zi£!) (41

(�g�&jZ!Y] ii (Zz�sÃÁ�äÆ�B�B¤/Z')41¹ÿ
JH
G!VÃÌÁÐÁ�äÅU i

(Abstract (4§jÐÒy��{Ü�) iv (Consistency (£!Å�k,~x'×ZY) iii

(Ð�Z!*]É�,: codes fs~�Ø�Ãei)
(iv (Zzg iii (Ô ii (Ô i (B (iv (Zzg iii (Ô ii (A

(iv (Zzg ii (Ô i (D (iii (Zzg ii (Ô i (C

(9ì? statements (~qgzfs~ÐÃ̈KÒy) context to research ïÆÚø) (42

(ïÐ%Z�ËZ»ieð&+äÆnÅYäzZà±u¤/òc*u¤/ñV»Zq-�ì i

(±ÔxZzg)Y�ZgZ:¿ìT~GzçVÔñZ�»�tÔ=ôZzgZßßVÅúÅ¤&ÅY$Ëì ii

(�Z�gZ:ïì iii

(ZkÐD~Z���@*ì iv

(Ð9�Z[É�,: codes fs~�Ø�Ãei)
(iii (Zzg ii (Ô i (B (iv (Zzg iii (Ô ii (Ô i (A

(iv (Zzg iii (Ô i (D (iv (Zzg iii (Ô ii (C

(ÐÉHY@*ì standpoint Æ̀Ã) __________ (Ã Research problem ïÆZ) (43

(Social Revelance (çÑC_�) A

(Managerial Support (âàæ�) B

(Researchers' Interest ([Å�p) C

(Avaialability of Revelant Literature (Ź�[Å�ø7!) D

Middle F,KM~7HY@*ìÔÂ�gxãzZC) descending Zzg ascending ÆZq-¤/z\Ã (Observations) x@Z] N Z¤/ (44

B@*ìX __________(Value

(Median (z+) B (Mean (}) A

(Frequency (�Ûŕ) D (Mode (ñe) C

8
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Æîg6,�YYì __________ (Action-research Z½g^a) (45

(Applied Research (Zöàg^a) B (Longitudinal Research (Ñýe-9g^a) A

(qgz!*ÑÓx D (ËºmZÃi�äÆnÅYäzZàï C

(ÅYCìX formulate (Æú) assumption ¾ãC�6,Gz2) (46

(Universities (Yç]) B (Cultural background (o»pD:©) A

(qgz!*ÑÓx D (fZÂVÅ¼ºmS:] C

(Æ_·Ð0»ñVÅZq-Yìz�&�i~ìX Researcher Æp[) _________ (47

(Glossary (�u~) B (Appendix (e) A

(Bibliography (ÂÒ]) D (Literature Cited (fZ!Z�[) C

(ÅZq-eöìX Central Tendency Ð%Z�%�/~gDy) __________ (48

(Standard Deviation (Z6&+gee-n,y) B (Mean (
$4
è
L
GE) A

(range (gf) D (Mean Deviation (
$4
è
L
GEe-n,y) C

(Å**¥xZ�Zg Variable (Ð�zu}o) Known Values (Å¥xZ�Zg) Variable Zk§i»gÐZq-o) (49

(�ä~æ�QìX Predict (Å7Íð) Unknown Values)

(Regression (gvc) B (Correlation (Ãg&Ó4jè GGIE) A

(Cluster (
®Òn.ç
H

) D (Factor (K) C

ZÏÃZEwHY@*ì ________ (~�&Ðic*�{ Research ï) (50

(Ratio (Ú�&) B (Nominal (**ì) A

(All of above (qgz!*ÑÓx) D (Ordinal (Wge³) C

(Part B) z�zx
Mananagement

(~Ð}.â]Æ£gÆ!*g}~uz}Æn Customers Ðic*�{�g@) 8000 Ë-Eg;ÅÂ[Å�»yäZL (51

�g@»ZN[HìXZk¿Åz�s#�äÆnqgzfs~Ð9�Z[»ZN[�,X 200

(Field setting (ìF,KM) B (Population (W!*�~) A

(Sample (%:) D (Dependent grouping («¤/z\È~) C

9
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(ÅYCìX evaluation (Å»g��ÏÅz»¯»Yõ) Employee Æfg)Ë5ix) ____________ (52

(Performance appraisal (»g��ÏÅYõ) B (Job rotation (Y[gz�) A

(Supervision (»x»gÉð) D (Refresher course (gebÃgk) C

~ZEw�@*ìX ________ (Zq-Z�bì� Controlled Group)'' Nz®¤/z\ '' (53

(Historical Research (@*g]ï) B (Survey Research (ïÅuz}) A

(Descriptive Research (z��ï) D (Experimental Research (�!*Cï) C

(Æ�7ì? Intellectual Property Rights qgzfs~ÐÃ̈K�Z�gZ:Z5uÆ£t) (54

(Patents (

"5454
ø
FG
HEH

) B (Copyrights (»8gZQ) A

(Thesaurus (

(£4ið
G

Ggk) D (Trade Marks (R,i+âg¾) C

ÃàäÆ¿Ã (Sender) QÐzZ:�x­zZá (Transmission) Æg�¿ÅÃ (Receiver) �xzßwà{ (55

�������������������������Æ**xÐY**Y@*ìX
(Feedback (8à) B (Noise (Øg) A

(Source (fg=) D (Medium (z*) C

(»gHY@*ìc*Zk»�w�@*ìX asset ñ��{f)�Zgc*V*z̧Zu]ÐaZ�C�XtÌZkz�ÜÌ�@*ìZ#ÃðZU*X) (56

(Liabilities (zZ�]) B (Asset (ZU*X) A

(qgz!*ÑÓx D (Equity (Zr¨) C

µ/È~ÆdwÐ9Ò**]»ZN[�,X (57

(»ggzZðÆ��w»[Æ�gxyZN[ 2 (Forecasting &4j
è
F
G
I
EÍð) (1

(Üs6,zë§»ê 4 (pZéqÎa 3

�g�&� 4 Zzg 3Ô1 (B �g�&� 4 Zzg 3Ô2Ô1 (A

�g�&� 3 Zzg 2 (D �g�&� 2 Zzg 1 (C

(recruit (ZK§sÐ½C) Sales Man (Ð¼û}) Sales Manager (û§) General Manager Z¤/Ãð¾wÁ) (58

�äÃHìÂÔZkf)�Zg~ÃH��������������������������¹YñÇX
(e

$h42.ç
GG
EH

ZÑ̂,cWsZågK B (Division of authority (e-m,yWsZågK) A

(Delegation of responsibility) e

&Ò5»4j
è
GG

Y

G
I
E
Wsg

$h4ð GF

$h45Ó4-
ö

E

EGG
H

(D (Delegation of authority (e

&Ò5»4j
è
GG

Y

G
I
E

WsZågK) C
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(6,̈g�,ZzgZé9F,KM»ZN[ basic steps (~�áïqgzfsãC�~Z�Zâ]) Process (Æ§i¿) Control Nzw) (59

�,X
£gZ]»ªx (2 Z7#-Cë G

H

ENzw7Z�Å¶K0+� (1

£gÐZ�ZsÃ�g�&�** (4 £gZ]Æ_.»g��ÏÅeö (3

4Ô3Ô2Ô1 (B 2Ô3Ô4Ô1 (A

4Ô1Ô3Ô2 (D 4Ô3Ô1Ô2 (C

qgzf&Ó½ð G�hØX (60

II- z�& I- z�&
(Grapevine (¤/d$zZí) 1 (Fayol (±-w) a

(Cybernetics (�$&45½ø
E
G
H

) 2 (Simon (�W) b

(Gang plank (6ö7-) 3 (Shannon (

_54
è

I
G
E
E

) c

(Noise (Øg) 4 (Weiner (zZI) d

1DdÔ4DcÔ2DbÔ3Da (B 1DdÔ2DcÔ4DbÔ3Da (A

2DdÔ1DcÔ4DbÔ3Da (D 2DdÔ4DcÔ1DbÔ3Da (C

(�CìÔ& obey (�**e�TÆ¬Åz) Superior (Æ0*kÜsZq-�ZZqz[) Subordinate CÙõx) (61

¹Y@*ìX ________

(Division of work (»xÅ�) A

(Exception principle (IZßw) B

(Unity of Command principle (ZßwZ��Åzu]) C

(Authority - responsibility principle (ZågKDf)�Zg~»Zßw) D

(ÃZ�x�êì function ���������������������Ædw) (Staff) (~o Line and Staff Organisation ÑíZzgpÅ̂) (62

(Management (ZOð) A

(Advising the management (ZOðÃtg{�b) B

(Assigning responsibility (f)�Zg~º!�**) C

(None of the above (Zy~ÐÃðÌ7) D
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(6,̈g�,: Statements qgzfsÒ**]) (63

(e

&Ò5»4j
è
GG

Y

G
I
E
Zzge~çZÑ̂,c�zâV�£[�D� 2 (e~çZÑ̂,cZzge&Ò5»4jè GG

Y

G
I
E»W:~�Zm�@*ì 1

(gK¡V~e&Ò5»4jè GG

Y

G
I
Ee7ì 4 7ì (Suitable) ((,~̂Æne~çZÑ̂,cñçq 3

(~Ð: Statements ZyÒ**])
�g�&� 3 Zzg 2 (B �g�&� 2 Zzg 1 (A

�g�&� 4 Zzg 3Ô1 (D �g�&� 4 Zzg 1 (C

(7ì? advantage »ÃZ+{) (MBO) Management by Objectives qgzfs~ÐÃ̈K (64

(Success) (%µ/È~Æ»x! A

(Commitment (5i}»³x) B

(Appraisal (4Y,̂{) C

(Self control (p�6,�1) D

(Å correct logical order (Æ9xF,KM) Managerial Functions (ZOòZdw) order qgzfs~ÐÃ̈K¬) (65

¶K0+��@*ì?
Ô@Ze$»g~Ôo�i~ÔëW°ZzgNzw (^�i~Ôµ/È~ A

(µ/È~Ô̂�i~ÔoÔ@Ze$ÔNzwZzgëW° B

(µ/È~Ô@Ze$ÔZOxÔoÔNzwZzggZ� C

(^�i~Ôµ/È~ÔoÔ@Ze$ÔNzwZzgëW° D

qgzfsZ�Zâ]±�äÆ¿~�áï� (66

Åú (Supportive Objectives) (çzy£� 1

ÃZ�x�¶Æn¢zg~Z(g (Activities) CÙ%Æu',Z{Ãu¤/ñV (2

^Æ£�»ªx (3

(Identifying and classifying activities u¤/ñVÅ¶K0+�Zzg�gzÈ~�**) (4

(Å9F,KM»ZN[�,X steps Z�Zâ])
2Ô4Ô1Ô3 (B 4Ô2Ô1Ô3 (A

4Ô2Ô3Ô1 (D 2Ô4Ô3Ô1 (C

12
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(Åz�s#�@*ìX Matrix organisation) ' ¢a¾̂ ' qgzfs~Ð�������������������������� (67

(Zq-̂T~�zc*�zÐic*�{ZlxÆ%Y]Ã�hZY@*ì B (Zq-̂�VZågKZzgf)�Zg~Zq-�BgS� A

(Zy~ÐÃð7 D (zZu]»»>VZzg·gzV~gc*è± C

(6,Âz�îìZzggzi'çO{Æ)bÃ¬RÅZOð�N¸w�CìQÐ areas (ic*�{Zë�V) Management Z#ZOð) (68

**xÐY**Y@*ì ___________

(Management by Exception (ZOð&+g=!54-ö
GIE

W) B (Management by objectives (ZOð&+g=£�) A

(Critical path method (�&41¹ÿ G
H
G0*B¿) D (Participative Management (0*g&4gö HG·ZOð) C

(Positive qgzfs~ÐÔÅE5+k,~äp7ÃOW,�äÁÜ~ÐÔÅE5+k,~Æ�Bµm (69

gppzZáÁÜÆ9Ãe»ZN[�,X Relationship)

(Range of substitute of the commodity) (Z»kÆ��Ñ]Åu 1

(ÚÅy%h+Zg~6,y%aÅ�Wæã»z 3 (ÚÆZZEÑ]Åu 2

(Income group of buyers purchasing the commodity (Z»kÆy%h+ZgzV»Zå¤/z\) 4

Ãe:
(Üs 4 (Zzg) 3 () B (Üs 2 (Zzg) 1 () A

(Üs 4 (Zzg) 3 (Ô) 2 () D (Üs 3 (Zzg) 2 (Ô) 1 () C

qgzfsÃ�hñX (70

II z�&D I z�&D
(Isoquant curve (ZµZµ°æ Mz) i) (©àaZzg~&Zz�aZzg~ a

(Marginal Productivity/Average Productivity)

(Isocost line (W
$h½ð

J

�&Ñí) ii) (Substitutability of inputs (W�ZâVÅf~p~) b

(Production Function (aZzZg»»x) iii) (Constant Negative Slope (xteJw) c

(Elasticity of Production (aZzZg~E) iv) (Convex to origin (ö[Ðï%) d

Ãe:
(d) (c) (b) (a)
(iv) (iii) (ii) (i) (A)
(iii) (iv) (i) (ii) (B)
(i) (ii) (iii) (iv) (C)

(ii) (i) (iv) (iii) (D)

13

PhD (Management)/E.T/ 2021



(Å?m, correct code (~Ð9Ãe) statements (Æqgzfs�zÒ**]) Reasoning (ZzgZ+Ñw) Assertion �úò) (71

<X
áZiy7»êZkR6,HY@*ì�VÔÅlZgg�ÅlZgÆ)z~�Cì : �úò
ZkR6,ÔZzgg��zâVÅZ�°lZg#�Cì : Z+Ñw
Ãe:
(�úò�g�&ìpZ+ÑwßìX A

(�úòßìpZ+Ñw�g�&ìX B

(�úòZzgZ+Ñw�zâV9�pZ+ÑwÔ�úòÅ9z�s#7ìX C

�zâV9�ZzgZ+ÑwÔ�úòÅ9z�s#ìX (�úòZzgZ+Ñw D

(qgzfsâewÆ¾ù´Æ_. oligopolists (~p~Æ!*z��Zz�7̈) Cost of Production aZzZg~Ñ�') (72

ZK¡¬]Å�V~p~7�D�X
(Collusion model) (ÃCiyâew 1

(Cournot's model) (ÃgâFâew 2

(Kinked Demand model) (
±5»å
EH

eZ&+âew 3

(Price Leadership model) (7Åª�]»âew 4

9ÃeÃÉ�,:
(Üs 4 (Zzg) 3 () B (Üs 2 (Zzg) 1 () A

(Üs 3 (Zzg) 2 (Ô) 1 () D (Üs 4 (Zzg) 1 () C

ÁZ�Zð7¼5¡¬]Æn(,}eä6,âgL~�Z4�ä»ãC�~fg=ªYCìX : (A �úò) (73

�Ûx¬xîg6,5¡¬]Å»g~~7�zVÅZ�°&¢AÆqï�D�X : (R Z+Ñw)
(correct code (~Ð9Ãe) statements (Æqgzfs�zÒ**]) R () Reasoning (ZzgZ+Ñw) A () Assertion �úò)

Å?m,<X
Ãe:

(�g�&7ìX R �g�&ìp) (A) (A

(�g�&ìX R (�g�&7ìp) A) (B

(Å9z�s#ìX A () R (�zâV9�Zzg) R (Zzg) A) (C

(Å9z�s#7ìX A () R (�zâV9�p) R (Zzg) A) (D
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»ê (Defensive Advertising) �Ã¦Z3gZ] (Firm) Æ�ÃðÌ�Ûx (Approach) qgzfs~Ð¾gDy (74

�CìX
(Percentage to sales approach (6,�IûZ6,za) A

(Return on investment approach (gñyWyZâ$o-.3ï GHEH
Z6,za) B

(Competitive parity approach (

²)454543ð FGHGHG\gKZ6,za) C

(Objective and task approach (W

+
C»43ð

E
E
H
GZhN*�Z6,za) D

(Æ_.j,Z�ÛZð»Kì? Vroom's Vector Valence theory �����������������������������zgzézIzZ¾¹g~) (75

(Equity (Zr¨) B (Involvement (Ëq) A

(Existence (z��) D (Instrumentality (Z2z!545é GEHp) C

(ÔZq-¿�xÃGgZzgKÐ�Ü�@*ìX Under stressful situations (:�!*�zZáqÑ]~) A () Assertion �úò) (76

($+wY@*ìZzg�xzßw�äzZá Psychological  Frame (:�!*�zZáqÑ]Æ�zgZyÔf�»;C�Û*) R Z+Ñw)
(ÅzzÐ�xy%Z[�Y@*ì beliefs, experiences, goals and values �!*]ÔZ@ZsZzgZ�Zg) ÆÃc*]Ô

Ãe:
(Å9z�s#ìX A () R (�zâV9�Zzg) R (Zzg) A) (A

(Å9z�s#7ìX A () R (�zâV9�p) R (Zzg) A) (B

(ßìX R (9ì²) A) (C

(ßìX A (�g�&ì²) R) (D

qgzfsÃ�hñX (77

II z�&D I z�&D
)5i}ÅzZ/( )�§i¿»âew(

(Employee Orientation) (Model of Organisational Behaviour)

(Responsible behaviour (f)�ZgZ:|u) i) (Autocratic (WI6,�) a

(Security and benefits (
_5½3ð GGgKZzḡZZ+) ii) (Custodial (wZ4) b

(Job performance (5i#ÖÅ»g��Ï) iii) (Supportive (çzy) c

(Obedience (Z¤®)) iv) (Collegial Z½¦) (d
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(d) (c) (b) (a) Ãe:
(i) (iii) (ii) (iv) (A)

(ii) (i) (iii) (iv) (B)

(ii) (iii) (iv) (i) (C)

(iii) (ii) (i) (iv) (D)

Åg�q~Æ%HY@*ì? (Trade Union) qgzfs~ÐÃyÏEÙ@*w�gCZ³ (78

(Wild cat strike (zZyLEÙ@*w) B (Jurisdictional strike (�g�&½k5ÿ GIEEÙ@*w) A

(Slow down strike (|eZzyEÙ@*w) D (Sympathy strike (^g�~ÅEÙ@*w) C

(�ÆWy%~c*�zu}�âVÅ�Æúnic*�{�y»x�D�ÂÔZkÃH¹Y@*ì: employees Z#5i}) (79

(Job sharing (Y[è8-) B (Flexy time (

¡Ò5½g
ö

E

G
N*ì) A

(Extended timing (Z
±h45å
HEH

eN*3) D (Compressed work week (��zguzq-) C

(~qgzfs~ÐÃy��áïì? Employee relations LL5i}©]óó) (80

(W%̀Zzg5i}ÆâÎ©]Ã±�äÆn̂ÅÃl 1

(»xÅßg�wÐaZ�äzZà6,.EVÃgz1Zzgi�äÆ6,z¤/Zx 2

(ÆâÎ©] Trade Unions (ZzgR,i+-qV) Management ([) 3

(ÆâÎgZÆ»ZOx�ä»�eJç Staff (Zzgo) Boss (!*k) 4

9ÃeÃÉ�,X
(4 (Zzg) 2 (Ô) 1 () B (3 (Zzg) 1 () A

(Üs 3 () D (3 (Zzg) 2 () C

(Æ Management and Labour Representatives ([Zzg'×�zgúÒzV) contract qgzfs~ÐÃy�ç@{) (81

(Zzg-2»g.V beneficial (ÆnÆ) Management (Æfg)HY@*ì�ZOð) collusion âÎBÛ)
(Æn**o�&ÑZ_�áï�D�X Unfavourable to Union Workers)

(Aleatory contract (Z{ñf$ç@{) B (Unilateral contract (��ç@{) A

(Invalid contract (Zâdç@{) D (Sweetheart contract (Îf$;h^ç@{) C
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(Å correct code (Æn9Ãe) types of decisions (ÆZ0+gqgzfsnÆhV) Financial Decisions âàhV) (82

¶K0+��,X
(Financing decisions (â1C�) 2 (Investment decisions (uât»g~Æ�) 1

(Profit distribution decisions (o«Å�Æ�) 4 (Pricing decisions (�VÆ�) 3

Ãe:
(Üs 3 (Zzg) 2 (Ô) 1) (B (Üs 2 (Zzg) 1 () A

(Üs 4 (Zzg) 3 (Ô) 2) (D (Üs 4 (Zzg) 2 (Ô) 1 () C

(Å{Ø investment �ÂÔuât»g~) (1) (Zq- profitability index (»o«Z&+o) investment Z¤/Ëuât»g~) (83

�Ï: __________(net present value ñ��{7)
( 1) (Zq- B (>1) (Zq-Ðic*�{ A

(0) (# D (<1 (Zq-ÐÁ) C

(Æqgzfs�zÒ**]Æn9ÃeÃÉ�,: R () Reasoning (ZzgZ+Ñw) A () Assertion �úò) (84

(:uât»g~»ç{�tâ1]»�&Ðë{ZzgpÐi·́�ì A () Assertion)

(:uât»g~Æ�w~SjÆé6,FF�D� R () Reasoning)

(Capital investment decisions are based on estimates of future cash inflows)

Ãe:
((A) is incorrect but (R) is correct (�g�&ì) R (ßìp) A) (A

((A) is correct but (R) is incorrect (ßì) R (�g�&ìp) A) (B

(Å A (9z�s#ì) R (�zâV9�Zzg) R (Zzg) A) (C

((A) and (R) both are correct and (R) is right explanation of (A))

(Å A (9z�s#7ì) R (�zâV9�p) R (Zzg) A) (D

((A) and (R) both are correct but (R) is not right explanation of (A))

(���������������������Æ)z~�@*ìX Acquisition of Firms �ÛñV»�w) (85

(an amalgamation (Zq-ZâZ`) 2 (a merger (Z�x) 1

(an absorption (Zq-_.[9ÃeÃÉ�,) 4 (a takeover (Zq-ï) 3

9Ãe»ZN[�,X
(Üs 4 (Zzg) 3 (Ô) 2 () B (Üs 3 (Zzg) 2 (Ô) 1 () A

(Üs 4 (Zzg) 3 () D (Üs 2 (Zzg) 1 () C
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(Æn9ÃeÅ¶K0+��,X two statements (qgzfs�zÒ**]) R () Reasoning (ZzgZ+Ñw) A () Assertion �úò) (86

(:ãâgL~ZâgR,kóe"54-?ç GEGEFk~uât»g~Ænic*�{âbì A () Assertion �ú~)
(:e

"54-
?ç
GEG
E

Fk~dwU*â~âgLu¤/x� R () Reasoning Z+Ñw)
Ãe:

Å9z�s#ì (A) (Ô R (�zâV�g�&�Zzg) R (Zzg) A () A

Å9z�s#7ì (A) (Ô R (�zâV�g�&�Xp) R (Zzg) A () B

(ßì R (�g�&ìp) A () C

(�zâV�ßì R (Zzg) A () D

(ÆZkgDyÃªCÙ�@*ì�ZyÅ¥â]ÅF,)ã�}�Zé Consumers qgzfs~Ð�������������������������g@) (87

y%h+Zg~Æ�ZzgìÑ]Zq-��VX
(Selective Distortion (ZN!*) B (Selective Attention (ZN!Âz) A

(Subliminal Perception (f»¦g) D (Selective Retention (ZN!',�ÛZg~) C

ÃÁ�ä»��Zg7Z�Z�@*�X (Price Sensitivity) (Ë¡qÅ7Å�8L factor qgzfs~ÐÃ̈KK) (88

(y%h+Zg��Ñ]Ð7g~§bzZ��D� B (6,ze�'ic*�{ºm�@*ì A

(tìwHY@*ì�ZkÅ¡¬]~ic*�{£gÔz�gc*�tì D (y%h+Zg¡¬]»fí{7�Mh� C

qgzfsÃ5ØX (89

)ZëK( II z�&D )ù¦âgÌÆZb%ZY( I z�&D
(Brand and customer equity (',Z&+Zzg@Zr¨) i) (Internal marketing (Z0+gzãâgÌ) a

(Stakeholder (Z·�®g) ii) (Performance marketing (»g��ÏÅâgÌ) b

(Marketing department (âgÌe6g¹) iii) (Integrated marketing (Z
&45¾
æ

E
H

G

Y

"5å GH
HâgÌ) c

(Communications (ñZ&]) iv) (Relationship marketing (g
&Ó4k5ë GG
IE
YâgÌ) d

Ãe:
(d) (c) (b) (a)

(ii) (iv) (i) (iii) (A)

(iv) (i) (ii) (iii) (B)

(iv) (iii) (i) (ii) (C)

(ii) (iv) (iii) (i) (D)
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Correct (�XÒ**]9c*ß) statements (Ð0fs~Ò**]) New Product Development 5¡¬]Å�zú) (90

(�äÅ¶K0+��,X or Incorrect

6,Âz (Incremental Innovation) (:9�ì�{|V5¡¬]Å�zúÆn"5¾æ GE
'.545

ÿ
GG
E
H

Zâzc I () Statement Òy)
7�î�X

(:9�ì�{|V6¤/Z�VÆn¡¬]ñZk�Æ5r-V~�Z4�C� II () Statement Òy)
Ãe:

(�zâVÆÒ**]ß� B (�zâVÒ**]�g�&� A

(�g�&ì II (ßì²Òy) I Òy) (D (ßì II (�g�&ì²Òy) I (Òy) C

(:¢zgc*]Å°x»g��ÏÆË~¡¬]ÅgzZ�Æ��Z½**»òÆZy%ZY]aZ�YD� I () Statement Òy) (91

(:¢zgc*]6,°xzÆË~¡¬]ÃgzZ:�äÐ¬{gY**»òÆZy%ZY]aZ�YD� II () Statement Òy)
qgz!*Ñ~ÐÃy�Ãe�g�&ì�èÃg{!*ÑÒ**]Æ�g�&ìc*ß?

(�g�&� II (Zzg) I (�zâVÒ**]) A

(�g�&7� II (Zzg) I �zâVÒ**]) (B

(�g�&7ì II (�g�&ìp) I Òy) (C

(�g�&7ì I (�g�&ìp) II Òy) (D

(ÆH!�-öEW�? Block Chain)'' �uu '' (ÆyZy~ Information Technology ZÎgÂ)ßY) (92

(æg1ge»�õW! A

(Z¼Z7-A�+Å¬]»D B

¢8 (Snaps) Z

]454
ø

E
GF (Random) (Z¼Z7-A�+Å"F,KM C

�** (Block) Ã�u (Transaction) (ÚZ¼Z7-A�+ D

7ìX (Factor) Ænqgzfs~ÐÃy�{gYK (entrepreneur) ËZÒZ6,�g (93

(machinery) Æfg=qÝ�{�~ (hire purchase) ;k,6,74øFGI (A

~g;ö (Industrial Estates) QZ5u (B

)u»g~fgZùÅ§sÐâàZæZ� (C

ZLñ��{»gz!*gÐ»́gz!*g~�/ (D
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qgzfsÃ5ØX (94

II z�& I z�&
(pZé»ZÖgZ7#-Cë G

H

EZgZ�}Æîg6,HY** i) (Mission (u) a)

(µ"Ãå�äÆnu¤/xV ii) (Vision (zjy) b)

(ºmz�Ü6,}òÃ7gZ�** iii) (Objectives (£�) c)

(z��Åzz iv) (Programmes (6,z¤/Zx) d)

Ãe:
(d) (c) (b) (a)

(ii) (iii) (i) (iv) (A)

(iv) (i) (iii) (ii) (B)

(i) (ii) (iv) (iii) (C)

(ii) (i) (iii) (iv) (D)

�Y@*ìÂÔZk6,Z®g�äzZßVÃ)Dw»�o�**7,@*ì (Sick) (:Z#ÃðQ-.$Fg A () Assertion �úò) (95

Æn»x�DgT�ZzgZk§bÔZK (Break Even Point) (:Fg-.$zMÐn` R () Reasoning Z+Ñw)
6,Z®g�ä6,6g�D� (Sources) îsæC�Æ-iÆn{gYfgZù
Å9z�s#ì (A) (Ô R (�zâV�g�&�XZzg) R (Zzg) A) (A

Å9z�s#7ì (A) (Ô R (�zâV�g�&�Xp) R (Zzg) A) (B

(�zâV�ß� R (Zzg) A () C

(ßì R (�g�&ìp) A () D

(�ÔZzg»gz!*g~µ"Æ founders of the business (�»gz!*gÆ!*ã) Individuals ������������������������Ð%Z�z{Z�ÛZ�) (96

¦gÃ»x[¯äÅÃÒ�D�X
(Bold entrepreneurs (%̀Z]qZ:»gz!*g~) B (Quasi entrepreneurs (Û»gz!*g~) A

(Owner-manager (â´DÁ) D (Pure entrepreneurs ({Ø»gz!*g~) C

qgzfs~ÐÃ̈K9Òy7ì? (97

Ã7WC (Transparency) ZzgËs (Accountability) (ÁF,¹c*C�´~Zï[ A

(Zq-Äz�»g7gf$ÍgSâàdZâVÃ»°uJ-Á�$Ëì B

(Zq-Zh»g7gf$àe$Zq-§b»¸òõì C

Ã»°uJ-Á�$Ëì (Frauds) (Zq-Zh»g7gf$ÍgS»g7gf$�ÛZezV D
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advertising (~ÐZ3g~P) attributes (ÅÃ́S:]) advertising Ë56,ze�'ÆW¸iÐ0Z3g) (98

(~y%a�ä»_cHY@*ì? single period (ÃZq-�²á) budget

(Continuity (Ú) B (Pulsing (
&Òk5ë FE
Y

) A

(Flighting (#á) D (Concentration (Âz) C

(ÔZZw low margin (ÔÁâgX) low-cost (ÔÁÑ�') large (~Ð(,}) store retailers ¾nÆZ:gpg�{�ÛzØV) (99

food and (Ã3äZzgyw¡¬]) attributes (Z:gÅS:]) self-service (Ô
_5ÒýGuzk) high-volume)

(Åå¢zgc*]Ã7gZ�D�X household products

(Superstore (4Z:g) B (Supermarket (4âgL) A

(Convenience store (�ª(Z:g) D (Discount store (ee�.$Z:g) C

(ÅeöÆnqgzfs~ÐÃ̈K£g»fg= supply chain �´Æ�gxyÑÍÆ�Baðu) (100

(ZEwHY@*ì? benchmarking tool)

(Logistics Preparedness Index (ÑÍÄe/Z&+o) A

(Supply Chain Performance Index (aðu6,ÃgNZ&+o) B

(Logistics Performance Index (ÑÍ6,ÃgNZ&+o) C

(Supply Chain Preparedness Index (aðu6,"2.ç GFGe/Z&+o) D

///
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