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CONCEPT NOTE

The contemporary media environment is undergoing a profound
transformation in the ways in which human experiences, Social
realities, cultural Identities and public concerns are represented and
communicated.
Documentary,

The convergence of Cinema, Journalism,
Digital Media, Sound, Streaming Platforms and
Emerging Technologies has expanded the possibilities of visual
storytelling beyond conventional screen cultures, Stories are now
created, circulated and experienced across Films, News Platforms,
Documentaries, Web Series, Podeasts, Social Media and other Digital
environments. This transformation calls for a closer examination of
how visual narratives represent human life, communicate public
concerns, shape social understanding and influence contemporary
culture.

The visual narrative is also inseparable from Sound. Dialogue,
Music, Voice-Over, Ambience, Silence and Sound Design contribute
significantly to the emotional, narrative and interpretive dimensions
of Cinema, Documentary and Journalism. Sound can intensify
human experience, communicate vulnerability and emotion,
establish atmosphere and strengthen the public communication of
complex issues. From Cinematic Storytelling and Documentary
practice to Podcasts, Digital Journalism and Audiovisual platforms,
Sound and Image increasi
elements of contemporary communication.

gly function together as interconnected

Within this changing environment, Urdu Aesthetics and Literary
traditions provide an important cultural dimension to Visual
Storytelling. Urdu Poetry, Literature, Dialogue, Metaphor,
Symbolism, Narrative Traditions and Linguistic Expression have
made a significant contribution to Indian Cinema and Popular
Culture. These traditions continue to influence screen narratives and
can be reinterpreted through Cinema, Documentary, Journalism,
Web Content and other Digital forms. Examining Urdu Aesthetics
alongside contemporary Visual Cultures can therefore illuminate
questions of cultural memory, identity, representation, adaptation
and creative transformation.

The rapid development of Artificial Intelligence and emerging Media
Technologies is adding another layer to these transformations.
Al-Assisted Writing, Image Generation, Editing, Translation,
Dubbing, Subtitling, Production Design, Content Recommendation
and Audience
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Analysis are beginning to influence audiovisual production and
distribution. These technologies offer new creative and
communicative possibilities while simultaneously raising questions
of Authorship, Authenticity, Accuracy, Copyright, Representation,
Misinformation, Bias and professional Ethics. These questions
become particularly when media narratives deal with
sensitive subjects such as Health, Disability, Mental Well-Being and
Vulnerable Communities.

The emergence of Streaming and OTT platforms has further
transformed the Production, Circulation and consumption of
Audiovisual narratives. Digital platforms have created new
opportunities for Filmmakers, Journalists, Documentary
Practitioners and Independent Creators to address subjects that
may previously have received limited space within conventional
Media structures. Health-related narratives, social documentaries,
independent Films and regional cultural stories can now reach
diverse audiences through Digital distribution. At the same time,
streaming raises questions concerning Algorithms, Audience
Analytics, Dlscovemb[llty, Monetisation, Platform Governance,
content moderation and changing patterns of Media Consumption.

Cinema remains one of the most powerful forms through which
societies see, understand and interpret human experiences. through
Image, Sound, Performance, Narrative, Editing, Cinematography
and Production Design, Films can bring individual experiences and
wider social concerns into public and cultural discourse. Indian
Cinema provides numerous examples of health-related experiences
entering mainstream cultural discourse. Films such as Paa, Taare
Zameen Par, Black, Ghajini, Guzaarish, Margarita with a Straw,
Phir Milenge, My Name Is Khan, Barfi and Dear Zindagi, among
others, have engaged with disability, neurological conditions,
HIV/AIDS, cancer, Alzheimer’s disease, autism, dyslexia and
mental-health concerns. The relationship between Cinema and
Health therefore extends beyond the representation of particular
diseases or medical conditions. Cinema also engages with Public
Health, Sanitation, Nutrition, Gender and Reproductive Health,
Mental Well-Being, Disability, Ageing, Caregiving, healthcare
institutions, medical professionals and access to healthcare.
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mental well-being, ageing, caregiving, healthcare and other
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The Conference also seeks to highlight the contribution of
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We hope that the International Conference will encourage
meaningful academic dialogue, professional interaction and r:'/’ ({ 83' £, JL’ AR Lﬂ !43&*3’0"-’);3 r‘-'-a MW
interdisciplinary collaboration, while providing research
scholars and students an opportunity to present their ideas and
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INTERNATIONAL CONFERENCE

Objectives of
the Conference

Vil

To examine the role of Cinema and visual narratives in
represen exp , health concerns and
social realities.

To explore the relatlom between Cinema, journalism
docnmentary digital a and contemporary forms o

To nnnl the representation of health, disability, mental

well-be caregiving and nhlic-health CONCErns
inaudlonfaﬁem gtiia. = P

To examine the contribution of Urdu literature, aesthetics
e and cultural traditions Cinema and
contemporary vlsual narrstlves.

To explore the changing
consumption of andio
streaming platforms

roducﬂon, distr!bution and
vhmi content through OTT and

ificance of
in visual

To examine the creative and communicative si
sound, music, dialogue, voice and sound design
storytelling.

To critically assess the impact of Artificial Intelligence and
emergml&a hrmloglpa on media  production,
representation, suthorsl:ip and ethics.

To foster interdisciplinary dialogue among scholars,
filmmakers, sts,all;{alth-communicaonﬁgn experts,

, researchers and students.
To strengthen academia-industry engagement and
encourage research, knowledge ex and
collaborative initiatives in Cinema, a and
communication.
To contribute to contemporary scholarship ctice on
the interconnected dimensions of Cinema, ealth and

Society and their role in creating awareness and shaping
public discourse.

Sound Design in Cinema & Digital Media | Music &

INTERNATIONAL CONFERENCE

hemes and
Sub-themes

Visuwal Narratives and the Changing Media Landscape
Visual Storytelling from Cinema to Digital Media | Changing Forms of
Audiovisu ratives | Cinema & Digital Media Convergence | Short-Form,
Mobile & O'T'T-Based Storytelling | New Narrative Structures & | is
Storytelling | Audience Participation & Changing Viewing Practices | Visual
Culture & Transformation of Media Industries
Cinema, Filmmaking and Contemporary Screen Cultures
Direction & Visual Storytelling | Cinematography & Visual Aesthetics |
Scree ting & Narrative Construe | Independent & Regional Cinema |
Documentary & Experimental Cinema | Film Education & Industry
Integration X . .
Sound, Music and Audiovisual Storyielling

& Narrative

x‘lulling | Spatial & Imm : Audio |
ives & Sound | Music, Poetry & Cultural
Changing Production Workflows | Urdu
s of Bollywood

struction |
Foley, Am

Journalistic Documentary
Memory | Sound Techn
Poetry, Lyrics & the

) sibi 'l\ i C !m'mu. Ith, Disability &

ma, Mental Health & PSychological Well-heing | Cinema,

HMealth ity & Social Justice | Cine Gender, Family and
Reproductive Health | Cinema and Visual Repres ion

Streaming, OTT and Digital Distribution

Cultures | Regions

Indian-Language & OTT DI‘!!I‘Il‘II.ILIIJIl
Models | Andience Analytics &8 \I;.,urith mic | I'I.ltlnr'm Economics & Creative
Practices | Regulation & Governance of Streaming Content

Urdu Aesthetics, Literature and Indian Screen Cultures
Urdu Literary Iraditions & Indian Cinema | Urdu Poetry, Dialogue &
m | Urdu Screen & Narrative Traditions | Urdu Cultural Identity
al Media | Urdu ma & Contemporary Filmmaking | slation,
& Dubbing | | qual Storytelling in Indian Cinema | Digital
r Urdu Audiovisual Content
Artificial Intelligence and Emerging Media Technologies

Al in Screenwriting & Filmmaking | Al-Assisted Journalism & Media
Production | Generative AT & Audiovisual Storytelling | Virtual & Augmented
Reality | Virtual Production & Real-Time Rendering | Automated Editing &
Production Workflows | Questions of Copyright, Labour & Authenticity | Ethics,
Bias & Accountability in AT Media

Representation, Journalism, Culture and Indian Cinema

Gender & Representation | Representation of Indian Media in Bollywood
Movies | Caste, Religion & Minority Representation | Multiculturality &
Representation | Marginalised Communities & Counter-Narratives | C hnngmg
Audiences & Visual Media

Khwaja Ahmad Abbas's Creative Journey across Print and Screen




A Filmmakers, Screenwriters & Directors
- 1. Mr. Anuhl];n- Sinha - | 7. Mr. Raghvendra Mishra
INVI le‘ D Filmmaker, Screenwriter & Producer, Mumbai Filmmaker / Screenwriter, Mumbai

Z._,\[r. Sudhir Mishra ) ) 8. Mr. Muzaffar Ali )
DISTI \GU]SI ”‘:I) Elil\r}:nlz}lll_iﬁfﬁ]Slti;::cnwritcr, Mumbai ilj.flgrel‘f{il;\fﬁftm / Designer, New Delhi

|
|
|
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Filmmaker, Producer & Screenwriter, Mumbai | Filmmaker / Media Professional, New Delhi
SPEAKF RS 4. Mr. Anjum Rajabali [ 10; Mz Anand Patwardhan
4R Screenwriter & Screenwriting Educator, Mumbai [ Documentary Filmmaker, New Delhi
= 1 5. Mr. Zaman Habib | 11. Mr. Ambarnath Sinha
Screenwriter, Television Writer & Producer, Mumbai I Documentary Director & Producer, Mumbai
: . 6. Ms. Alankrita Shrivastava |
Autignt Plm Scholaes, Filmmaker, Screenwriter & Producer, Mumbai I
Filmmakers, Screenwriters,

Journalists, Health Communicators, B Fi.l.l]l Scholars f‘ Media & Cinema Academicians

[Digital Media Professionals
OTT/Digital Media Professionals 12. Mr. Rahul Dav

I
:rr':r::::;:j?lmmmm' Eminent Journalist, New Delhi I
e 13. Mr. Zia Us Salam I Communication, MCNUJMC, Bhopal
Film Critic, Journalist & Author, New Delhi [ 17. Prof. Awadhesh Pradhan
14. Prof. M. Sh-.al‘-;-\- Kidwai | Ex HOD, [)cpt. of Hindi, B.H.U, UP
|
|
|

16. Prof. Sanjay Dwivedi

HOD, Deparl:rhent of Mass

Ex HOD, Dept. of Mass Communication, AMU, UP 18. Mr. [mli_vau: Khaleel
15. Mr. Sudlla](al' Vajjha Filmmaker and Senior Journalist, Mumbai
Prof. Film & Television, Parul University, Vadodra, Gujarat

19. Mr. Javed Siddiqui ' 23. Prof. Syed Asghar Wajahat
i : - : D tary Filmmaker, New Delhi
Iconic S(rr.'cnplay and Dlalugut:s. Mumbai i ocumentary Filmmaker, New Delhi
20. Mr. Sameer Nair | 24. Ms. Sameena Kidwai
Media Executive / Content Producer, Mumbai I Jamia Millia Islamia, New Delhi
21. Mr. Uday Shankar | 25. Mr. Syed Tanveer Tahir
Media & Entertainment Executive, Mumbai | Assistant PI‘OFCSSOH’ FTII, Pune
22. Mr. Salim Arif I 26. Mr. S. Hussain Zaidi
Writer & Theatre Director, Mumbai | Author, Investigative Journalist, Mumbai

27. Mr. Mihir Shah l 30. Ms. Monika Shergill

Digital Media & Entertainment Professional, Mumbai : Vice President, Netflix India, Mumbai
28. Mr. Ronnie Screwvala | 31. Ms. Ruchikaa Kapoor Sheikh

Film Producer & Founder, RSVP Movies, Mumbai | Film & Streaming Executive, Mumbai
29. Mr. Arunabh Kumar | 32. Ms. Aparna Purohit

Producer & Founder, The Viral Fever, Mumbai I Film & OTT Content Executive, Mumbai

E Senior Journalists / Media Professionals
33. Mr. Saeed Naqyvi I 41, Prof. Saba Naqvi
Eminent Journalist, New Delhi [ Journalist & Author, New Delhi
34. Mr. Satish Jacob I 42. Ms. Seema Mustafa
Eminent Journalist, New Delhi I Founder, Editor, The Citizen, New Delhi
35. Mr. Pankaj Pachuri | 43. Mr. Saurabh Dwivedi
Eminent Journalist, New Delhi | Editor, Indian Express Digital (Hindi), New Delhi
36. Rajdeep Sardesai ! 44. Mr. Swapan Das Gupta
Eminent ]{)urnalist, New Delhi . Columnist & Eminent }Luma'isl, New Delhi

CEQ, AMG Media Network / Director, NDTV, New Delhi
38. Mr. Punya Prasun Bajpai 46. Mr. Seshadri Chari

Senior Journalist & Television Anchor, New Delhi Writer & Eminent Journalist, New Delhi
39. Mr. Mr. Rehan Fazal 47. Mr. Javed Naqvi

Senior Journalist & Presenter, BBC, New Delhi I Senior Journalist, New Delhi

40. Mr. Qurban Ali 48. Ms. Naghma Sahar

Senior Journalist, New Delhi Senior Journalist, New Delhi

Eminent Journalist, New Delhi

37. Mr. Sanjay ]’u%“a : 45. Mr. Madhukar '[Eau]h\_.':n'
|
|




49. Mr. Shakeel Hasan Shamsi

Senior Journalist / Columnist, New Delhi
50. Mr. Mohammed Azam Shahid

Eminent Journalist / Columnist, Bengaluru
51. Mr. Mohammed Wajihuddin

Senior Journalist / Author, Mumbai

52. Mr. Bilal Bhat

Editor (Network) ETV Bharat, RFC, l‘l}-‘dcmbad
53. Ms. Seema Chishti

Eminent Journalist, New Delhi

54. Mr. Sanjay Kapoor

Editor, Hardnews, New Delhi

55. Mr. Syed Asdar Ali

Editor-in-Chief, Sach Ki Awaz, New Delhi
56. Dr. M. H . Ghazali

Senior Journalist, New Delhi

57. Mr. Shams Tabrez Qasmi

Chief Editor, Millat Times, New Delhi

F Health Communication / Media, Health & Society

58. Dr. Deepti Soni

Health / Communication Professional, Mohali
59, Dr. Rukmini S.

Health Communication Professional, New Delhi
60. Dr. Soumya Swaminathan

Former WHO Chief Scientist, New Delhi

61. Dr. K. Srinath Reddy

Founder & Past President, PHFI, H}-’dcmbacl

62. Mr. Shahid Akhter

Ex- Editor, The Economic Times Online, New Delhi
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Session - IV Repmtaﬁon,
Culture and Society

Ms. Smita Rao Bellur
An Indian Singer of
Hindustani Classical
Music, Khyal Genre,
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Sufi Devotional Music
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Business Sessions

Business | TR - L Business ;
Session - 1 |8 _ ¢ Session - 11
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Urdu Media Conclave - 3.0
“Indian Cinema and Marginalised Issues of the Society”

Organised alongside the Two-day International Conference, the Urdu Media Conclave will bring together eminent
media personalities, distinguished academicians, celebrated filmmakers, journalists, and leading voices from the
creative industries for an evening of dialogue and intellectual exchange. The Wudmwﬂlpmdeaphtﬁnrmﬁn
reflect on the mhingmhofUtdujonmaﬁm,thzmddrnpmdbﬂityofmﬁ&mddmmfomw
cinema and storytelling in shaping public It aims to foster meaningful conversations on the
contﬂbﬂﬁnnofllrduMeihanﬂCmemtopeuce,mumalun,', rstanding, cultural exchange, and the promotion of
an inclusive and just society. N -




Manuscript Requirements

The Research Articles (Urdu/English/Hindi) are invited from the Research Scholars/ Academicians/ Journalists/
any Individual / UG & PG Students who may contribute scholarly research articles on the ‘Sub-Themes/ Topics’.
Guidelines for Authors:

Author Details: (Name, Designation, Department, College, State, Country, Phone Number, E-Mail)

Abstract: The Abstract shall be written in maximum 300- 500 words.

For English

Details of the Registration Fee

! ﬁ Category Ph “d‘ Nh
Font: Kruti Dev 010 &  Font: Times New Roman | Font: Jameel Noori " UG/PG Students 27501 2500
Kruti Dev 050 Size: 12 pt Text, 18 pt Title Nastaleeq

Sim 14 pt Text, 16 pt Title Manuscript Structure Size: 16 pt Text, 18 pt Title 2' Research Scholar 1,500/~ 21,000/~
iMmuMlpt Structure 1. Abstract 2. Keywords Al"t;liz Shﬂ;lig be prepared 3. Indian Faculty 500 21,500/
1. AT 2. gereres 3. SErEn 3. Introduction 4. Stud in word or Inl'age International |

|4 e & 5. froed Area 5. Conclusion Y 3 BEISAE2 u_,"-f; 1| * Research Scholar .ssn s

6. S 6. References b g6 £.5 i 4 s, {:';L‘ffl",;‘"’““’ 3

Conference Proceedings and Publication:

The selection of Abstracts and Research Pa
y the Editorial B
will be eval

unde

nal. Abstracu
(4] ﬂDC
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and smta‘i‘;ﬁoty for

ication.
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ther review to assess
uality publication.
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Onl selected Research
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Criteria for Selection of Abstracts:

The lnternational Conference welcomes Abstracts
a the diverse themes and sub-themes outlined in
c conferenoe prospectus. P'artlclpants are em:our to
ect distinct research topics to mmumse efition,

bmaden the range of discussions, and a.nce e scope
for meaningful academic exchannfe All “Abstracts” must
erence theme, clarity of

demonstrate relevance to the co
objectives, and academic merit.

be
be
e

Plagiarism Check: Important Dates:
All Research Papcrs submtwd to the cunfmucc will be Activity Dates
subject to P to ensure originality and Last date for Abstract submission 10 November 2026
uphold academic mtegﬂty A“‘ Lty to submit Noification of Abstract acceptance and 15 November 2026
:ﬁls.:onal, unl:::ltgl:l?:: :noékr:i%rezggml’ 1 i thetr invitation to submit the full Research Paper
Papers that do not meet the required standards of or:ginality Laat date for full Rescarch Paper submission 25 November 2026

may be rejected.

Submission Guidelines:
Participants are requested to submit their Abstracts and final Research Papers via email to:
vnda2026ic@gmail.com

NN &

Notification of Research Paper acceptance 01 December 2026

Please mention the Title of the Paper, the
Name(s) of the Author(s), Institutional
Affiliation(s), and Contact Details in the

submission.




Conference Organisers and Contact Details

Chief Patron

Prof. Syed Ainul Hasan
Vice-Chancellor, MANUU, Hyderabad
Patron

Prof. Sk. Ishtiaque Ahmed
Registrar, MANUU, Hyderabad
Conference Director

Prof. Ehtesham Ahmad Khan

Dean & Head, School/Department of
MCJ, MANUU, Hyderabad

Conference Convener
Dr. Mohd. Mustafa Ali Sarwari

Associate Professor, Department of
MCJ, MANUU, Hyderabad

Conference Co-convener

Dr. Meraj Ahmed Mubarki o i .
Associate Professor, Department of rganising Lommittee

MC]J, MANUU, Hyderabad Members Contact Details

Conference Co-ordi_[lators Pl'Of. MOhammad Fal‘l}'ad e
Srotemos; Dopartment of M, Prof. Ehtesham Ahmad Khan

M['. SYCd Husa'm Abbas RlZVi MANUU, Hyderabad Dean & Head, Schnol:’Department of
Assistant Professor, Department of Dr. Meraj Ahmad Mass Communication and Journalism,
MC]J, MANUU, Hyderabad Assistant Professor, Department B EV181 088 8 (% (251 B0 |

Phone: 78936 20604 of MCJ, MANUU, Hyderabad Email: vnda2026ic@gmail.com

Mr. Mohd. Tahir Qureshi Mr. Shams Imran Email: hod.mcj@manuu.edu.in
Assistant Professor, Department of Assistant Professor, Centre for Phone: +91-9440039625

M(J, MANUU, Hyderabad Distance and Online Education
Phone: 98732 20786 (CDOE), MANUU, Hyderabad
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About the Department of Mass

Communication and Journalism:

The Department of Mass Communication and Journalism at
Maulana Azad National Urdu University (MANUU), Hyderabad, is a
distinctive academic centre dedicated to media education and
research through the Urdu language. It offers undergraduate,
postgraduate, and doctoral programmes in Mass Communication
and Journalism, providing Urdu-speaking students with
opportunities to pursue higher education and professional careers
in the media and communication industries. The department also
offers a doctoral programme in which research scholars may
submit their theses in either Urdu or English.

Established on 13 September 2004, the department has made
significant contributions to Urdu journalism and media education
in India. Its academic programmes combine theoretical knowledge
with professional training, preparing students to meet the
changing demands of Print, Electronic, and Digital Media, as well
as Communication Research. Graduates of the department have
pursued careers across Urdu, Hindi, English, and other vernacular
media organisations, contributing to journalism, broadcasting, and
the wider media industry. The department continues to play an
important role in strengthening Urdu journalism while expanding
opportunities for students from Urdu-speaking backgrounds.

Recognising Urdu's historic contribution to Indian Cinema and the
growing demand for professionally trained media practitioners,
the department is introducing the M.A. in Filmmaking from the
Academic Session 2026-27. The programme integrates cinematic
theory with practical training in Film Direction, Cinematography,
Editing, and Digital Storytelling. It aims to equip students with the
creative, technical, and critical skills required for Contemporary
Filmmaking while encouraging culturally informed and socially
responsible cinematic expression.

With its emphasis on professional competence, creative practice,
and academic inquiry, the M.A. in Filmmaking seeks to establish a
distinctive pathway for Urdu-speaking students to enter the film
and audiovisual industries. The programme aspires to combine the
academic rigour of university education with the practical
orientation associated with leading film-training institutions in
India, including the Film and Television Institute of India (FTII).

About Maulana Azad National Urdu
University:

Maulana Azad National Urdu University (MANUU) is a Central
University established at the National level in 1998 by an act of
parliament to promote and develop Urdu language and to impart
vocational and technical education in Urdu Medium through
conventional and distance modes. The students and staff of the
university are drawn from throughout India. They are attracted by its
commitment to excellence in quality Urdu education in all disciplines
and knowledge.

The Maulana Azad National Urdu University Headquarters is based at
Hyderabad. The University has two Satellite Campuses and eight
Colleges of Teacher Education, five Polytechnics, three ITIs and three
Urdu Model Schools.

The distance education programme of MANUU are offered through
Directorate of Distance Education (DDE), which has a network of nine
Regional, and five Sub Regional Centres spread across 11 States of
India. There are around 134 Regional and Sub regional centres. In
which 16 are in Uttar Pradesh including Lucknow.

MANUU has been accredited with A grade by National Assessment
and Accreditation Council (NAAC). Presently, the University is
having 9 Schools, 24 Departments and 12 Centres at its Headquarters.
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