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(Part - A) zZzw
Section-I (Research Methodology) ïÆ§i»g

»§i»g: (Quantitative Research) fs~ÐHlZg~ï X1

 Experiment (B) Survey (A)

    Discourse Analysis (D)   Content Analysis (C)

�? (Stages) ÆÄ%Zi Diffusion of Innovation Theory X2

5 (B) 3 (A)

      4 (D) 6 (C)

�'Ðic*�{=w�Zì? 'Ethnography' zc*ï~ X3

 1970s (B) 1980s (A)

2000 (D) 1990s (C)

»Ãt¾ä�c*? 'Semiotic Guerilla Warfare' X4

  Barthes (B) Saussure (A)

  Eco (D)   Hall (C)

fs~Ð¾~»xM@*ì? 'Solomon Four-Group Design X5

  Pre & Post Tests (B) Repeated Tests (A)

  Quasi Experiment (D)   Factorial Test (C)

�C�? (Levels) ïÅX+ Emperical X6

6 (B) 4 (A)

 3 (D)    5 (C)

Z#z{9����ä»ZkyXZk»ÈìX (Null Hypothesis) »³xGz2 X7

Type-III  Error (B) Type I Error (A)

  Type IV Error (D)   Type II Error (C)

fs~Ð¾ÐgZ�gBbì? Audit Trail X8

(Observation) x@{ (B) ï(Quantitative) (lZg~ A)

(Finance) â1] (D) ï (Qualitative) £g~ (C)

ÆÃc*]¾ä�b? "Horizon' Zzg 'Epoche' ï~ X9

  Mc Luhan (B) Husserl (A)

  Hall (D)   Baudrillard (C)
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»çHì? (Syntagms) äÄèc*] Cristain Metz XÅïÆa X10

  7 (B) 6 (A)

   4 (D)   5 (C)

Åï¾yZy~¶? Andrew Crisell X11

(gi+- B) (8zn,y A)

(ZÚ,M D) (Z¶g C)

~ÁÐÁX�k,Zq-{mMm (Segment) 4Æ_5À.3ï G
Y
EH 15 ~Zq-Zz�Ä Average Quater-Hour (AQH) X12

�÷[ì?
4 7 (B) 4 5 (A)

4  12 (D) 4 10 (C)

gnp�ZyÃH¹Y@*ì? (Similarity) �S:]~�t (Research Sample) ó%ä X13

  Matched Samples (B) Similar Samples (A)

  Comparison Samples (D)   Model Samples (C)

fs~ÐÃy�±Zk¤/z\»7ì? X14

Voice Pitch Analysis (B) Galvanic Skin Reponse Test (A)

 Split Run Test (D)   Brain Pattern Analysis (C)

7ì? "Measure of Central Tendency" fs~ÐÃy� X15

  Mode (B) Geometric Mean (A)

tX� (D)  Median (C)

BCì? (Sampling) %:È~ Non-Probability fs~ÐÃyÏ X16

 Cluster (B) Quota (A)

 Stratified - Random (D)   Systematic (C)

�? (Finite) öz� (Sample Size) fs~ÐÃyÏ2A$ZEwÅYCìZ#¾�,̂ X17

  Purposive Sampling (B) Systematic Sampling (A)

tX (D)   Area Sampling (C)

Hì? F-test X18

�@*ì One-tailed Test (tZ¹ B) �@*ì Two-tailed Test (tZ¹ A)

L7�Y One-tailed Test (D) 6,«t�zâV�Mh�? (Hypothesis) (Gz2 C)
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2»ZEw¾ï~HY@*ì? (Sociogram) Îì¤/Zx X19

(&zgZ:�/ B) (ZK̈ãgzZ* A)

(Zy~ÐÃð7 D) (&zgZ:�p C)

Å´#ÖìX Spearman's Rank Correlation Coefficient X20

(B) (A)

(D) (C)

¾ä�Ø�? Semiotic Film Conventions XÅï~ X21

Berger (B) Metz (A)

Pierre (D)   Barthes (C)

Zq-Z(M!ì�¾Åï~»xM@*ì? Portable People Meter (PPM) X22

(gi+- B) (X A)

Z¶g (D) (8zn,y C)

~Zy»Ü�ìXZyÃ9îg6,5�X 2 ~Ãc*]�Zzgz�& 1 �g`fs~z�& X23

2 z�& 1 z�&
6,ZÎ~eZN*   .1 zc*g^a .a

@ÆZq-_5À.3ï G
Y
EH»_·  .2 âgÈ  .b

Zq-§b»â�~eZN*  .3 »eZN* RNI  .c

',Ze»�&»Meß .4 âgLg^a .d

(a)2,  (b)3,  (c)1, (d)4 (B) (a) 1,  (b)4,    (c)3,    (d)2 (A)

(a)1,  (b)2,  (c)3,  (d) 4 (D)   (a)4,   (b)3,  (c)1,  (d)2 (C)

Ð�g`fsÎZw7ØìXLLì8-�*»ZN[�Æy%h+ä~M\ÃÃy�Z3gæ��@*ìóó? (Test Subject) Zq-g^l%ZL X24

(%�zVÅ�G+»Z3g 2) (Kz~6,�3c*�HZ3g 1)

gi+-»Z3g (4) (Z¶g»Z3g 3)

t¾§b»ÎZwì?
Non-Structured Disguised (B) Structured Disguised (A)

Non-Structered Non-Disguised (D) Structured Non-disguised (C)

ì? (Method) g^a»Ãy�§i!»g Netnography X25

  Experiment (B) Observation (A)

 Cast Study (D)   Exploratory (C)
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Section -II  (Concerned Subject)

Mass Communcation and JOurnalism F,¬)zôÄ

Z�Zg{�'�ì�Z? NFAI X26

1964 (B) 1989 (A)

 1960 (D)  1974 (C)

Ã5ñZzg9�Z[
ÉÀ�/õGX 2 Zzgz�& I z�& X26

2 z�& 1 z�&
Modernisation Paradigm   .a Qualitative Methodology .1

 Alternative Paradigm   .b Qualitiative Research & Variable Analysis .2

 Democratisation & Participation of Recievers at all the levels .3

 Dominant Paradigm .c

Participatory Model .d Use of Western influence to effect charges .4

(a)1,  (b)2,  (c)4, (d)3 (B) (a) 4,  (b)1,    (c)2,    (d)3 (A)

(a)2,  (b)1,  (c)3,  (d) 4 (D)   (a)3,   (b)4,  (c)2,  (d)1 (C)

fztZzģ(̈ÅâuÑuÅ̧,ÌZkZ¶g~�áù�C�1ZkZ¶g»ZÝÑyz*yÃMiZ��Z**åX X28

(Yx�Vú B) (��Zg�zZ¶g A)

$�gìV (D) (Zz�|Z¶g C)

L)zZ]óTÆaX�]���¸z{¹VÐ�áù�@*å? X29

(Ñ�g B) (Z¥/| A)

(�� D) (Z%< C)

LLâ�ðg~óóg�!TÆæk,Ò6,*PÌgì�¹VÐ�áù�@*å? X30

�� (B) (© A)

Ñ�g (D) (¯gk C)

eZY!2.çEH~¾ä¯ð? Fahrenheit 9/11 X31

Michael Moore (B) Steve James (A)

  Alex Gibney (D)   Kirby Dick (C)

�? (Elements) ÆÄÁÜ Mise-en-scence X32

3 (B) 4 (A)

Zy~ÐÃð7 (D)   5 (C)
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»Ãt¾yZyÐMc*ì? Polysemy X33

(�*] B) (�b A)

(Zy~ÐÃð7 D) (Ñgc*] C)

zc*Æ¾yZyÐ%1oì? MMORPG X34

(ZÚ,M B) 8zn,y (A)

(Z3g D) (gi+- C)

¾o~�ì�ð? Association of Internet Researchers X35

(�ÛZ÷ B) (ZÖ A)

Zy~ÐÃð7 (D) (sZ C)

ÃÃZ+{àC�XZkÃtÃH¹Y@* (Customers) �Cì��gs (Features) Å¼S:] (Products) ¡¬] X36

ì?
 AIDA (B) DAGMAR (A)

 FAB (D)   SR (C)

Z�Zg{fs~Ð¾i!*yÅ̧zV»n�!7�@*ì? NANAP X37

(y~ B) (²! A)

Z� (D) (Z3ø C)

�@*ìX Recto X38

(Â[»!*c*V� B) (Â[»�Z�̂ A)

(Â[»Ö@»� D) (Â[»My%~� C)

Â[X!*gñh~YCì? Quarto X39

eg!*g (B) (�z!*g A)

(L7 D) (&!*g C)

ÃyÏF,ì? Interview X40

Mass (B) Dyadic (A)

  Public (D)   Group (C)

�D�? Levels ÆÄ Narration Æ_.�~ Edward Branigan X41

5 (B) 8 (A)

4 (D) 6 (C)
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ñÑ**MiZ�ÅÂ[LL½g{§óó�'è�? X42

1935-40 (B) 1940-42 (A)

1942-46 (D) 1946-48 (C)

u¦»LZ¶g�4Î�Ìó�'Ñzq�Z? X43

1865 (B) 1886 (A)

  1860 (D)  1870 (C)

2¾§bÅì? 'Cold Open' X44

Editing (B) Narrative (A)

  Poster-Making (D)   Cinematography (C)

¾qÆ**LÅZ»ðì? Agate Line X45

Advertisement (B) Headline (A)

Zy~ÐÃð7 (D) 8zn,y (C)

¾~ZEw�@*ì? Boilerplate X46

 Imaging (B) Printing (A)

 Poster (D)   Public Relations (C)

¾o»ģ�VZ�Zg{ì? Maghreb Arabe Press X47

 (UAE) (�{²[ZâgZ] B) (KSA) (:�~²Ô A)

(Syria) �áx (D) (Morocco) (%ZG C)

Æ�ÃZgR,¾o~ì? Arab States Broadcasting Union (ASBU) X48

(Morocco) %ZG (B) (Tunisia) (Z÷ A)

(Sudan) ÎeZy (D) (Qatar) ¢ (C)

ä¾ÅãC�eZàì? UNESCO ÆZ³Zx~ Guillermo Cano Isaza X49

World Radio Day (B) World Press Day (A)

  World Children Day (D)   World  Gender  Equality Day (C)

¾oÐmgnp?̧ Sean MacBride X50

(Z%M B) (ZÖ A)

(M],C D) (ZÜ C)
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(Part - B) z�zx
Descriptive

(4 X 5 = 20 marks) egzVÎZÑ]Æ�Z[
ÉÀ�/õG:

(Research Methodology)

Hì?zc*ï~ZkÅZÌVB�}�zZãÙX (Discourse Analysis) ejgkZ**: X1

ÅS:]ÒyÙX Mixed Methods ÐM\HB�?ËZq-F,'ïÅVwá� 'Mixed Methods' X2

(Subject Concerned)

Mass Communcation and JOurnalism F,¬)zôÄ

ZkÅ¢zg]ÃCD�ñzZãÙ�t¾§bÐZp:V - ézc*äøg~zc*¬�'Zzg�Yg¤VÃOW,Hì X3

~âjw�i~�@*ì?

�w�`�XHM\Å 35 Ã©¬x6,Mñ�ñ "Manufacturing Consent' ÅÂ[ Noam chomsky X4

Z[ÌÆìc*7Xâew»�t�D�ñVw�}�Cñ�)q¢~ZkâewH Propaganda Model gZñ~
ZÌì?
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