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(Part - A) J:' -~

Section-1 (Research Methodology) /63 )’L&f’

?Lau.?;K(CIassical Research Design)uﬁﬁz;‘&?ug%(Component)qufz_uﬁJ;‘@»

(Dependent variable) /:’p/‘f’ (B) Independent variable /:");UT (A)
(Confounding variable)/f"*jﬁ;léﬂ/ (D) Control group b’d/i);}( ©

(Accessibility)dlst (Availability)3e-sd ot (Participants) et B 55"
S bl CF U
(Snowball sampling) $il-2+Jis~f (B) (Convenience sampling) $il-c’U™ (A)
(Purposive sampling) $il-2#%y4 (D) (Systematic sampling) SJil-<#&+ (C)

ol E{Jiz;i‘at”/u"f:Gnyuﬁ(Environ ment)J#LL(Cultu re)&@dbL@JAWuﬁ&/‘; ufi[}g’;

?‘Lt'/’/
(Survey) s~ (B) (Case Study) ,:Jlb‘u'ff/ (A)
(Ethonography) dif;ﬁ I (D) (Interview) #s~1 (C)

fe S U7 b b B G wlend (Multiple Variables)e 2 te 7L 5L A7
(Bivariate analysis) ,:«f.”ﬁ{,{}ég (B) (Univariate analysis) ,:f”.*f"”/;&;j (A)
(Parametric analysis) ,fJ/”'ﬁ Iz (D) (Multivariate analysis) ,}f .*4”/;&1‘ ©

S (ALK (Validity Test) 2o ks 0P
To ensure that the research measures what it intends to measure (A)
To establish causal relationships between variables (B)
To determine the reliability of the research findings (C)

To validate the statistical analysis methods used (D)

?‘at'/'//’&g?/?g//(Phenomenological Turn)‘bx"dé?ﬂf’}:’"ijfr)‘&v

(Objective measurement of social phenomena) J{k,u“}/’u(oﬁ?u’v (A)

(The lived experiences and perceptions of individuals) aljb/;laLanaﬁ;l}l (B)
Developing statistical models t/?gdﬁt&p? ©

(Large-scale surveys) ;;//?J_“V.,;”/. (D)
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Crbi sl £ 96l L (Population) S e bl Atz Abu¥d v 7
¢+_(Equal Chance)

(Purposive sampling) $il-<+%y/ (B) (Snowball sampling) §L<ULs1 (A)
(Simple Random Sampling) ($/L-<»7 %850 (D) (Stratified Sampling) $L-2+* 04 (C)

;QE/L/‘/';L‘”/(Range of Spread of Variables) @;Jfﬂ;{é(Variables)ca!/f&ui’(Sample)L/ -8

?‘LL’%LL//Qé‘f:@/ﬂ'
(Mode) 3+ (B) (Sample Size) 7L<+ (A)
(Standard Deviation) c/i;jé’ kLl (D) (Confidence Level) J:Ju"éﬂ £ (C)

?‘LJU‘AJ(Non—probability Sampling Technique)ﬂg{&z’.f&b&fdu;@_uﬁdpp -9
(Purposive Sampling) $il-<s4% (B) (Random Sampling) Sil-<» % (A)
(Stratified Sampling) $L-2+*JGb (D) (Systematic sampling) Sib-<s’—&t (C)

Alu‘wl/?ubu‘"‘gﬁ%&/(Categories)d,&.,'wui’u;/Jd“l/U’;ﬁ(Level)i/gfu:@((Measurement)ugg, -10
Jguf(Meaningful Order)_,g’}&"'guﬁulggugLn(Mutually Exclusive and Exhaustive)J”(

(Ordinal) J‘LT (B) (Nominal) J= (A)
(Ratio) #= (D) (Interval) Js 21 (C)

(Accurately Lf/“k, 2 J(Concept) /ﬁulﬂw é:@l’f‘a Jw}, = J1 (Validity) &J;&; u”uf -11
?‘awgt/fg,o;Jgﬁ‘ab/Measures)

(Construct Validity) (5 /}&;W (B) (Measure Validity) Sitss s (A)
(Content Validity) ( 4ts22 (D) (Concept Validity) (5 tkses’¥ (C)

e L $L+€ (Qualitative Research) i Giler -12
To generate numerical data (B) To test hypotheses (A)

To establish cause-and-effect relationships (D)  To explore meanings & Understanding (C)
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S Lloslrt £ aﬁw@ (Same Group) .7,/15‘ LIt U7 (Reliability Method) < 2 (\%1es ¢F 13
e e y/‘atlgy/(Same test twice) =¥
Parallel forms reliability (B) Split-half reliability(A)

Internal consistency reliability(D) Test-retest reliability(C)

f;/‘f(Exposure)/Jr;'Q K’ (Longer Period)o,o‘j“k;(Experimental Stimulus)bf}&gfn -14
fe_tzo/ (Minimize)
The sleeper effect (B) The simulatory effect (A)

The selectivity effect (D) The replicatory effect (C)

ey (Limitation)u{f"/.vgd/(Focus Group)?«;/f}uﬁ[}? _15
They require a large sample size(B) They provide quantitative data(A)
Group dynamics can influence individual responses(C)

They are always conducted in person (D)

?‘LL“/?)},??{&MJ:Q% (Quantitative Content Analysis) -~ f SeEsly _16
The underlying meanings and themes(A)
The frequency and patterns of certain elements(B)
The historical context of the content (C)

The opinions of the researcher (D)

?‘L[}n(Detailed Examination) é@MJ(Single Event) Ql;,@{fuﬁ@/ﬁf 17

(Content Analysis) ,:f.“ () (Survey Research) [}5’{45/ (A)
(Intensive interview) g;/"-'ir’?b’i (D) (Case Study) d,i}.fﬂiu'ff/ ©

(Statistical Measure) <&, @p? Vuf“i L L/fl}r(Middle Value) ,v"J:; &l,w U-(Data Set) 2~ (5 _18

?‘gtlgg‘olﬁ“l
Median (B) Mean (A)
Range (D) Mode (C)
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:La,:u"/'ﬂ'vguyni(Schedule)djéf’u' (Questionnaire) -1y
A schedule is self-administered (A)
A questionnaire is filled out by the interviewer (B)
A schedule is completed by the respondent in the presence of the researcher (C)

A questionnaire is always digital (D)

?‘al[(Data Coding) jﬁfl‘,’;;”uﬁ[}z‘{
Converting qualitative data into numerical form (B) Collecting raw data (A)

Researching Morse codes (D) Collecting coded data (C)

(b(Format).h{/BVu):;ui'd;‘@»“ii(Referencing) & s Jig i (Academic Research) Qf’;uk

?‘Lt'MJW’{/}b
LMA (B) MLA (A)
SQL (D) XML (C)

_éﬁadjsaﬁg}zéﬁ;uaz a1

olEsd 20 (L'b//r‘jl::)

(Primary Data)t’iﬁd/g -1 (Media Research) & 2.4 .a

(Study of customers ,,Jw.w?,@%uﬁ -1l (Marketing) &L b
as a segment)

(A kind of material data) E’lﬁ’d}"ﬁt{({g -1 (Data of the RNI) EI36§1e/LT ¢

(Study of Broadcast +/br6U5TeK31s -IV (Market Research)g <24\ .d
Audience)

(@) - (1), (b) - (1), (©) - (1), (@) - (V) (B) (&) - (1), (b) - (IV), (c) - (1), (d) - (1) (A)
(@) - (1), (b) - (1), (c) - (1), (d) - (IV) (O) (&) - (IV), (b) - (1), (c) - (1), (d) - (1) (C)

?44}{4.’@./ L/ufc; uﬁd:‘@»éi(Reception Analysis)df“u'“”f“/

(Survey Method) < /b/;;/ (B) (Experimental Research) O:"; [}g f“ (A)
(Cohort Analysis) ,f.”&//z/ (D) (Ethnography) &l/;f””/”l ©)
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?‘ay/(inter—coder reIiability)u)’i'g&,//ﬁi}'bﬁ&?d;bﬁ} 24
Consistency in responses over time (A)
Agreement between different coders on how data is coded (B)
Validity of code instruments (C)

Reliability of experimental measures (D)
< —~(Statistical Test).‘uq::[}g;l?Vuf“iLL/;fjb/(Categorical Data)&ﬁdif&fuﬁ@/./gif 25

< (Appropriate)sJ»

(Chi-square test) L3 (B) (T-test) &::‘i(j (A)
ANOVA (D) (Pearson correlation) &L{f‘g{u’ﬁ ©

Section -1l (Subject Concerned)

Journalism & Mass Communication

:ur SUUE Corporate Social Responsibility (CSR)S/mrs Sl sy 6L A -26
Increasing profits through advertisements (A)
Ethical business practices and contributing to societal goals (B)
Launching new media channels (C)

Reducing staff costs (D)

?‘a;i/gfc;(Transcreation)ﬁ/ﬁ‘]}’ui’ggf _27
Directly translating text from one language to another (A)
Adapting a message from one language to another while maintaining its intent, style, tone, (B)
and context
Creating entirely new content (C)

Editing news stories for accuracy (D)

?‘gg///‘;{/@?/"f/(Niche Reporting) j/gf/é -28
(General news and events) sl ] /?(lp(A)
(Specialized areas of interest) (/ /?Juilgu‘ﬁiu?; (B)
(Political News) / Z5'L-(C)
(War News) (J /u(..,é (D)
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i Lk (AIDA model)Jite 133 T Itk 7l

Attention, Interest, Desire, Action (A)

Awareness, Information, Decision, Action (B)

Analysis, Investment, Development, Assessment (C)

Approach, Interaction, Decision, Achievement (D)

?LaL“L?k’/UX.((Communication Audit) &57&}J(PR)/TQ

Create new communication channels (A)

Evaluate the effectiveness of an organization's communication strategies (B)

Test employees in communication skills (C)

Design new PR campaigns (D)

St T=5L (Sections) f?uZ(lPC)?/JL’?ujﬁ!(Defamation laws) 2 19 o F e Ut skt

Sections 200-210 (B)

Sections 499-502 (D)

Sections 100-110 (A)

Sections 300-310 (C)

et L& SyPhe UK (Miller Test) 22

Obscenity in media content (B)

Freedom of the press (D)

Fair use in copyright law (A)

Libel in journalism (C)

?‘a;yy/a;(Theory),:}’Z(RASA) LLUs (Indian Aesthetics)oyLz&%M

The technical aspects of film production (A)

The emotional flavors or sentiments evoked in the audience (B)

The narrative structure of films (C)

The historical context of Indian cinema (D)

-29

;L,g/,?é(Editing)uéé,,t;i“iLL/(Create Meaning) L $ (Film Movement).{f({fu[ -34

Soviet Montage (B)

Italian Neorealism (D)

?‘a/f’“iédlﬁ“i (Innovative)
French New Wave (A)

German Expressionism (C)
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?LaL“LgL'Lg(f'}_(L'J/(The Vernacular Press Act)uiﬁdo{/;?/;k{ 1878

Gagging Act (B) Lytton's Act  (A)

Coercive control law (D) Full control law ©
sl AT ¢ 2008

Triangle of Sadness (B) Everything Everywhere All at Once (A)

Elvis (D) Women Talking (C)

4/ﬁ£Ln(Manifest and Latent)mfgufﬁUJ/(Functions)d/:/;kfd/gi“fJLLu%é&l;fd/f';w

¢\ (Distinguished) jt*
Charles W. Wright (B) Robert Merton (A)
G. Tuchman (D) P.J. Tichenor (C)

?lﬁf;?L‘f(Theory of Frame Analysis),/j@fﬂ}
Samuel Huntington (B) Erving Goffman (A)
Carl Hovland (D) F. Inglis (C)

?‘ad!;uu/(lnternational Freedom of Expression Exchange)‘@':g!ﬁﬁguf(:é/'ﬂ"ff/

bz (B) L1 (A)
1% (D) k7 ()

‘Lt“/ww;d/(Needed Camera Set—ups)u?hb{o/[duﬁi?af (Documents) sty
Rule of Thirds (B) Shot list (A)

Synopsis (D) Script (C)

G (Key Role)l/ S5 /Ut NWICO
Antonio Gramsci (B) Sean MacBride (A)
James Carey (D) Paul Lazarsfeld (C)

f< =»(Chronological Order)/?/;bu;vt'?g’}u”ufuﬁ &d b@é;d}-d
CAS, VOD, HFC,NVOD (B) CAS, HFC, VOD, NVOD (A)

CAS, HFC, NVOD, VOD (D) CAS, NVOD, HFC, VOD (C)
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4% (Broad Categories) 23 &3 &L (Human Needs)o&u/’&U'L(AH Maslow)#+_ &l _43

by Ut (Marketing) B4 2L

& (B &L (A)
£ (D) ¢ (©)

fe bt JeIE (Fresnel) f2) _44

(Publishing) =#*I (B) (Radio) 4. (A)
(Lighting) &1 (D) (Advertising) 441 (C)

=z (Peer-to-peer Networking)—&7se 474 #.s1(Video Podcasting)ﬁb/u@gg,@ CAGH 45
:uga",/ di‘/v’d/ (New Architecture of Aesthetics) /:;UL VQL
S A S F L G R
Both (A) and (R) are true (A)
Both (A) and (R) are true, but (R) is not the correct explanation of (A) (B)
(A) is true, but (R) is false (C)

(A) is false, but (R) is true (D)

& kN B E AN 1939 _d6

Jslsls (B) Sy (A)
sz (D) Szl (C)

S b JWIUE Ul U6 (KISS)RILAIGTL  _a7
Advertising (B) Writing Newspaper Reports (A)

Editing images (D) Designing logos (C)

S L A Gon A1 S5 s 48

sl (B) A el (A)
b Sl (D) LD (C)
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Szl (Literary Movement);{fq;l‘//‘;ﬂy”.lV/Q:UMUDLMC;}J 1939  -49

(Progressive Writers' Movement) u{ fuf’”” M,@} (A)
(Romanticism) < #Lss (B)
(Modernism) ez 44 (C)

(Realism) $x£=3% (D)

Gy QUK el L F 15t SEE 1908 50

sl (B) SALEL (A)
oLy (D) diger ()

(Part - B) (2247
Descriptive
(4 X5 =20 marks) :&q,«lﬁécaﬂlrw/k

(Research Methodology)

o452 ndl U ﬁuﬂ,g/?wﬁ&menabimy and validity) & j:&,/,;&&ﬂ“ W A
_é&i4 (Complex Relationship) < i)

jv&d@_‘aﬁgng’oﬁ(Tool)JTK(Frame Analysis),fﬁ}’UﬁAWﬁ(News Reportage)ézgzjﬁ
_é_'v?l}a}

(Subject Concerned) Journalism and Mass Communication

uﬁuézgzdg“atz;ﬁfJ/Vd“UﬂcLliéﬁ/? (Privacy)‘f.fl/?u(;l/'l (Sting Operations)fi/?ﬁ.@l
(Transparency and =3lesledi?

_éoﬂ"_‘a‘f'/(Tool)J Tﬁgug,“iﬁAuthenticity)

(Wide range of humanistic and social science é“/&uggfa'/y‘géJ/V&V/;!&U!fdzrff{&:{
LJQ"/L/J.M’g&n(Position)‘ﬁjguqﬂgJincL'iJ'-gg(lnformed by) »€ TZ_concepts)

-éymjviu}&’;? (Social Scienes or Humanities) "l sz
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